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This presentation may contain forward looking statements including 
statements regarding our intent, belief or current expectations with respect to 
Motio’s businesses and operations, market conditions, results of operation 
and financial condition, capital adequacy, specific provisions and risk 
management practices. Readers are cautioned not to place undue reliance on 
these forward-looking statements.  

Motio does not undertake any obligation to publicly release the result of any 
revisions to these forward-looking statements to reflect events or 
circumstances after the date hereof to reflect the occurrence of unanticipated 
events.  While due care has been used in the preparation of forecast 
information, actual results may vary in a materially positive or negative 
manner. Forecasts and hypothetical examples are subject to uncertainty and 
contingencies outside Motio’s control. 

Past performance is not a reliable indication of future performance.

The material in this presentation has been prepared by Motio Ltd (“Motio”) 

and is general background information about Motio’s activities current as at 

the date of this presentation. This information is given in summary form and 

does not purport to be complete.  Information in this presentation, including 

forecast financial information, should not be considered as advice or a 

recommendation to investors or potential investors in relation to holding, 

purchasing or selling securities or other financial products or instruments and 

does not take into account your particular investment objectives, financial 

situation or needs.

Before acting on any information you should consider the appropriateness of 

the information having regard to these matters, any relevant offer document 

and in particular, you should seek independent financial advice.  All securities 

and financial product or instrument transactions involve risks, which include 

(among others) the risk of adverse or unanticipated market, financial or 

political developments and, in international transactions, currency risk.
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May 10, 2024

Overview of motio.
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motio is a Placed Based Media company

that operates thousands of displays nationally.
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We own and operate digital screen networks in 

these expanding group of environments.

F
or

 p
er

so
na

l u
se

 o
nl

y



F
or

 p
er

so
na

l u
se

 o
nl

y



Whilst we are technology driven, our 

business and culture is sales.
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motio is known for transforming places 

and spaces into communication rich, 

digital place-based environments. 
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Helping brands and business connect 

to ‘people with purpose’
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FY2024 results summary.
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$8.367M
Revenue

$465K

Highlights.

EBITDA

Increased on FY23+27% Year On Year

FY24 RESULTS
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$8.367M
Revenue

$465K

Highlights.

EBITDA

Earnings guidance 
for FY25 Reaffirmed

Industry is +8%
H1 OMA Results

FY24 RESULTS
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• Gross margin reduced slightly due to:

• Connectivity costs for Café+Venue (now under control)
• Increase programmatic costs (in line with revenue

• Finance costs:

• Principal & Interest (vs. just interest payment) to OML

• Personnel Expenses:

• 2 Senior hires within Fy24 (Sales + Finance)
• Increased sales commission
• General uplift in personnel expenses

FY24 RESULTS

Revenue  8,367,366 6,581,912 

Cost of media sites & production (34%) (2,305,546) (1,719,753)

Gross margin  (2%) 72% 74%

Consulting & advisory fees  6% (40,269) (42,930)

Corporate Compliance  4% (58,042) (60,326)

Directors fees and salaries  (2%) (412,633) (405,658)

Finance Costs  (187%) (254,172) (88,443)

Insurance expenses  13% (66,748) (76,512)

Personnel expenses  (31%) (3,676,868) (2,808,272)

Professional fees  (32%) (296,016) (223,644)

Other expenses  14% (890,129) (1,038,744)

P&L comments.

Highlights.
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Growth.

Revenue growth has continued 
year-on-year.

• Focus on generating positive cash flow

• Sustainable business model

• Commitment to continued profitability
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FY24 RESULTS
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Media

Spawtz
13%

5%

Media
82%

FY2023 FY2024

+31.7%

Media revenue increased 31.7% Year on Year

Media Revenue Revenue breakdown

FY24 RESULTS
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Quarter 1 Quarter 2 Quarter 3 Quarter 4 Quarter 1 FY2025

• Record revenue months in Q4 + Q1FY25

• Revenue per location continues to grow

• Utilisation of network has increased along with yield

• Increased revenue each quarter in FY24

Quarter on Quarter growth means 
more revenue on existing locations.

Quarter 1 FY25 now our highest performing 

Quarter +53% compared to Q1 FY2024
(not finalised and unaudited)

FY2024 Q1 FY2025

FY24 RESULTS
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May 10, 2024

Invest in motio + outlook.
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Why you should invest in motio.

Highly experienced Management team 
with proven track record on OOH01

Continually expanding with bandwidth 
for significant scale possibilities02

Innovation in Digital Place Based 
Environments creating economic activity03

Valued at less than 1X Revenue on the 
Australian Stock Exchange04
Constantly increasing: Revenue growth 
(fourth year), Profitability, Operational 
Efficiency, Cash Flow05

Ready, set up and capable of further, 
significant expansion06
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Opportunities ahead.

Audience Measurement and 
targeted capabilities through 
MOVE 2.0 expected Q4 2025

Investment in Audience 
Experience based innovation 
platforms such as menu and 
direct display access

Development of the network 
expanding with our 
commercial partners. As they 
grow, motio grows with them

Further expansion of organic 
channel opportunities and 
developing our AI capabilities 
around pricing and creative.

Lifting our profile, expertise 
and taking advantage of our 
increasing maturity and trust 
in the national and 
programmatic marketplace

Continue to build our sales 
capabilities and go-to-
market activity, increasing 
our utilisation revenue per 
location

FY24 RESULTS

F
or

 p
er

so
na

l u
se

 o
nl

y



May 10, 2024

Strategic update.
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• FY25 will be a year of consolidation and monetisation

• Laser focus on top and bottom-line results

• Ideal network size (with continued strategic investment)

• Continue to take advantage of strategic and tactical 

growth opportunities

• Take advantage of the maturation of the 

operational capabilities

• Revenue increase FY25 10%-15% YOY 

(target between $9.2M - $9.6M)

• FY25 Cash EBITDA target (with add back of 

office rent expenses) to exceed $1M+

FY25 Strategic Position 
& Future Outlook.
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Health audience are women

Sponsor the news in Motio Café centres, this covers the AAP 

News with up to 150 new stories per day

• 14-Second Sponsorship Slot, played 20 times per hour

• Full motion graphic capabilities

• Border and banner options available 

News Sponsorship

Content Inclusion

Summary.

• Incredible start to FY25

• Cost initiatives in place and effective

• Revenue per location in continuing to increase

• FY25 has started strong pacing 92% ahead of FY24

• Cash flow and cash balances healthy

• Audience Measurement a strategic milestone for FY25

• Focusing in delivering production innovation roll out

• Quality team in place

• forward momentum established across the business

• Guidance top and bottom line re-affirmed

FY24 RESULTS
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Questions
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