
Biomarker technologies for 
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Cardiex Webinar Participants
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Rod Hinchecliffe
Media & Capital Partners

Craig R. Cooper
CEO 

Catherine Liao
Chief Strategy Officer

Dr. Mark Gorelick
Chief Product Officer

Rosemarie Diehl
Senior Director, Demand 
Generation

Brian Schaechter
Senior Director of Sales –  
Pharmaceutical

Niall Cairns
Executive Chairman 
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C A R D I E X  D I G I T A L  V A S C U L A R  B I O M A R K E R S

June 2024 Quarterly Highlights

• Initial Pulse units arrived in USA & Australia.

• Marketing and demand generation campaigns 

driving awareness and demand.

• New partnerships and pilot programs.

• Initial Pulse production run increased to 8,000 
(previously 3,000).

• Pre-submission phase for OTC FDA-clearance 
for the Pulse.

• New patent awarded by USPTO for wearable PPG 

sensor technology.

• Nearing completion of our wearable sensor 

validation study.

• FDA submission for wearable technology 

anticipated Q1 25.
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Record annual company revenues – $12.4m. 

F
or

 p
er

so
na

l u
se

 o
nl

y



C A R D I E X  D I G I T A L  V A S C U L A R  B I O M A R K E R S

Financial Overview (Q4 ending 30 June 2024) 

• Revenue and other income for FY24 of $12.4m  (FY23 - $6.0m)

• Q4 operating cash outflows of $2.8m, being a significant reduction to the Q3 normalized operating 

outflows of $3.4m, due to: 

- Higher cash receipts of $0.9m in Q4 vs $0.7m in Q3, and

- FY23 R&D tax incentive of $0.7m.

• Cash resources and reserves ~ $6.5m, comprising:

- $0.5m cash; and

- $6.0m being funded under the Funding Commitment Agreement with C2 Ventures.

• Cash resources are believed to be sufficient to fund the Company’s growth initiatives, its operations, and to 

meet its business objectives.
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Financial Overview
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Product Development
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C A R D I E X  D I G I T A L  V A S C U L A R  B I O M A R K E R S

World-first Dual-Sensor Wearable Technology

World-first Vascular Biometrics Monitor

CONNEQT Digital Product Suite

Anticipated FDA clearance Q4 CY24

April/2023
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C A R D I E X  D I G I T A L  V A S C U L A R  B I O M A R K E R S

CONNEQT Pulse Arrival
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April/2023

“It is a game-changer to be able to get 
regular measurements of key arterial 

health biomarkers in their home and work 
environments.  I recommend that all my 
patients get a Pulse device even if they 

don’t have high blood pressure.”

Dr. Joe Raffaele 
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2024
130 Trial 
Production Units 
Landed in US.
Ready for internal 
testing.

JULY
2024

Sign off for Mass 
Production 
following 
successful system 
and user end-to-
end testing.

App Store 
Submission

AUG
2024

Start of Mass 
Production 
Phase

SEP
2024

8k Mass 
Production 
Units Landed 
in USA

Mobile App & 
HCP Launch

OCT
2024
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C A R D I E X  D I G I T A L  V A S C U L A R  B I O M A R K E R S

Pulse QA & User Testing
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• The Quality Assurance Team is conducting thorough 
system-level testing to assess the data flow from the 
Pulse device to both the mobile app and CONNEQT 
Cloud. 

• The team is also evaluating the educational 
resources available in the CONNEQT app for their 
clarity and effectiveness. 

• The goal is to ensure a seamless experience for the 
end users of the Pulse. 

• The objective is to enhance user satisfaction and 
performance in real-world usage of the Pulse.
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C A R D I E X  D I G I T A L  V A S C U L A R  B I O M A R K E R S
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2024
Completion of 
HEARTsense 
Wearable Study 
validating 
SphygmoCor® 
biomarker 
technology in 
wearables. 

MAR
2024

Publication of  
HEARTsense 
Wearable Study 
Results in leading 
industry journal.

AUG
2024

Commencement 
of FDA 
submission.

SEPT
2024

Official publication 
of key wearable 
patent by the 
United States 
Patent and 
Trademark Office 
(USPTO) (Patent 
#US12,029,5380). 

JUL
2024
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Sales & Marketing
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Partner Programs
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Email Nurture
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C A R D I E X  D I G I T A L  V A S C U L A R  B I O M A R K E R S

Pulse Waitlist Demand
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Waitlist 
Exceeding 
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Commence Pre-sales

Mass 
Production 
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Actual                    Projection

Trial 
Production 
Received

Commence 
Mass 
Production

Current Waitlist

6,700

20K

2x Growth/Month
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C A R D I E X  D I G I T A L  V A S C U L A R  B I O M A R K E R S

Digital Presence Amplification

1. Relaunch of Cardiex.com: 

• 67% increase in user traffic

• 184% increase in page views

2. Increase in online ads, programmatic 

advertising, and search engine marketing

3. Sponsorship of leading industry websites 

(JAMA, JACC, Hypertension)

4. Conclusion of our inaugural Cardiex 

Arterial Research Initiative, which 

attracted research submissions from 

around the globe, and garnered over 

20,000 votes worldwide in the final 

winner selection process.
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C A R D I E X  D I G I T A L  V A S C U L A R  B I O M A R K E R S

Industry Engagements and Activations

AHA 
Webinar

ACSM

NAA

DIA

19

Industry 
Events

Successful webinar 
collaboration with 
American Heart Association 
(AHA) on "Vascular Aging", 
moderated by our Chief 
Strategy Officer, Catherine 
Liao

Participated in three industry 
events where we offered 
complimentary arterial 
assessments:

• American College of Sports 
Medicine (ACSM)

• North American Artery (NAA)

• Drug Information Association 
(DIA)
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C A R D I E X  D I G I T A L  V A S C U L A R  B I O M A R K E R S

Brian Schaechter
Senior Director of Sales –  
Pharmaceutical

Our Focus on Pharma and Service Providers
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contacts in our network
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C A R D I E X  D I G I T A L  V A S C U L A R  B I O M A R K E R S

Current Clinical Trial Opportunities 
Across Disease States
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Respiratory

Neurological

Cardiovascular

Oncology

Inflammatory

Infectious 
Disease

Pain

Metabolic

Women's 
Health
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C A R D I E X  D I G I T A L  V A S C U L A R  B I O M A R K E R S

Devices for all Types and Phases of Clinical Trials

Phase of Clinical Trials
• Phase I

• Phase IIA (Pilot studies designed to address 

optimal dosing and safety)

• Phase IIB (Provides data on efficacy)

• Phase III

• Phase IV

Types of Clinical Trials
• Site-based

• Decentralized 

• Hybrid
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$5M 
Current Pipeline
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C A R D I E X  D I G I T A L  V A S C U L A R  B I O M A R K E R S

Looking Ahead

23

• Successful commercial launch of the Pulse

• Multiple new product launch, distribution and sales partnerships.

• Continuing brand, education, and demand generation campaigns.

• 2 additional FDA clearances.

- Pulse OTC ("over the counter”); and

- CONNEQT Band

• Strong revenue growth from our Clinical Trial Solutions group.

• Accelerating revenue contributions from new product releases 

(SaaS, subscription, lease revenues, product sales).

• Consistent cadence of news and investor updates (webinars, 

ASX, newswires, industry journals, conferences, seminars).
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C A R D I E X  D I G I T A L  V A S C U L A R  B I O M A R K E R S

Thank You
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