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Disclaimer

This presentation may contain forward looking statements including 
statements regarding our intent, belief or current expectations with respect to 
Motio’s businesses and operations, market conditions, results of operation 
and financial condition, capital adequacy, specific provisions and risk 
management practices. Readers are cautioned not to place undue reliance on 
these forward-looking statements.  

Motio does not undertake any obligation to publicly release the result of any 
revisions to these forward-looking statements to reflect events or 
circumstances after the date hereof to reflect the occurrence of unanticipated 
events.  While due care has been used in the preparation of forecast 
information, actual results may vary in a materially positive or negative 
manner. Forecasts and hypothetical examples are subject to uncertainty and 
contingencies outside Motio’s control. 

Past performance is not a reliable indication of future performance.

The material in this presentation has been prepared by Motio Ltd (“Motio”) 

and is general background information about Motio’s activities current as at 

the date of this presentation. This information is given in summary form and 

does not purport to be complete.  Information in this presentation, including 

forecast financial information, should not be considered as advice or a 

recommendation to investors or potential investors in relation to holding, 

purchasing or selling securities or other financial products or instruments and 

does not take into account your particular investment objectives, financial 

situation or needs.

Before acting on any information you should consider the appropriateness of 

the information having regard to these matters, any relevant offer document 

and in particular, you should seek independent financial advice.  All securities 

and financial product or instrument transactions involve risks, which include 

(among others) the risk of adverse or unanticipated market, financial or 

political developments and, in international transactions, currency risk.
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March 6, 2024

Thanks for joining.

• Overview of the business

• Industry snapshot

• Update on Hospitality (Café + Venue)

• Overview of H1 results

• Summary & Questions
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motio is a Place Based Media company.
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We own and operate digital screen networks in 
these expanding group of environments.
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Whilst we are technology driven, our 

business and culture is sales.
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motio is known for transforming places 

and spaces into communication rich, 

digital place-based environments. 
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Helping brands and business connect 

to ‘people with purpose’
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March 6, 2024

Industry snapshot.
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March 6, 2024

Industry snapshot 2023.

YOY Comparison

+12.2% YOY
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March 6, 2024

Industry snapshot 2023.

Digital 

Revenue

73.9%

• OOH makes up ~10.5% of all Agency based revenue

• Digital revenue makes up 73.9% of total OOH

• Significant increase in programmatic trading

• Development of Move 2.0 Industry measurement

• Place Based will be captured 
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March 6, 2024

Hospitality – Café & Venue networks
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Update on Hospitality

• Trading from a standing start in March

• Good early momentum

• Finished 85% of our target for H1

• Commercial Products are evolving the product and engagement

• Connectivity is our current project – We are carrying an additional $100K in the Cost of Sales 
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March 6, 2024

H1 2023 Overview.
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March 6, 2024

Motio H1 results Revenue breakdown

9%

75%

15%

Media revenue breakdown

National

Local

Programmatic82%

18%

Media
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Payments + 
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H1 Revenue
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March 6, 2024

Motio H1 results (YOY Comparison)
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March 6, 2024

Motio H1 results (YOY Comparison)

$228,435 

$106,610 
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• YOY EBITDA down $121,825

• Over budget on audit costs c. $96K

• Additional consultancy of $10K

• Employment over by $100K for H1
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March 6, 2024

Week on week target media pacing (national)
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Communication and presentation 

tempo change.

Next update Friday, May 10
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March 6, 2024

The things we value

Our values set the standards we expect, encourage and celebrate in our team and partners. 

They guide our decision making and position us to achieve our purpose.

Team play

01 We know that for motio to win, it takes all of us to 

make it happen. We celebrate teamwork and 

prioritise it over the individual.

02
Communication

Our commitment to communication and making sure 

the team and our partners are informed is paramount 

to our success. We are committed to telling it like it is, 

the good, the bad and the ugly.

Openness

03 We highly value the quality of being receptive to new ideas, 

opinions and arguments. We love it when people are curios, 

know their strengths and weaknesses and embrace them. 

Equity

04Motio is committed to widening participation, 

promoting ownership, fairness and behaving with 

proprietary interest to increase success for all.
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Summary

• Good quality results with more work to do

• Hospitality is building momentum our commercial product is evolving the business

• Good quality momentum into H2

• Reduction in Hospitality connectivity costs completed by EOFY

• Commitment to shareholders on an 8 week update with key financial metrics
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