
ASX:CCO

F
or

 p
er

so
na

l u
se

 o
nl

y



vision
mission

purpose

F
or

 p
er

so
na

l u
se

 o
nl

y



stress growing    among young consumers

74% 67%

3x’s
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anxiety is very common and largely untreated

61% 18%

36%
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sleep
anxiety

stress

37%
43%

21%
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clinical evidence
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6

use case  in traditional chinese medicine
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our brands: fijikava
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our brands: taki mai
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our brands: danodan
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Supply chain goes from 
strength to strength
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Group and segment updates
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Group Highlights
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Group Performance

• Revenue growth accelerating since January

• Expenses as % of sales on steady downward
trend

• Net loss reducing

• Net margin improving

• US business now profitable on monthly basis

• Fiji business largely self-sustaining

• Australia business now on a positive trend in
Coles and www.fijikava.com via RooLife’s
Choose Digital team
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USA Performance

• Overheads as % of Sales in Q4 tracking 1/6th of Q2
• Shipping and Logistics to USA beginning to normalise
• Full effect of cost reductions to be felt in Q1/24

• #1 Instant Kava Brand!!!
• Daily sales now averaging AUD2.4k and growing
• Kava market on Amazon estimated at USD50-60m per

annum and growing rapidly
• 60% margins achieved on product range in Amazon

• Shopify Launched in last week of June for FijiKava
• Danodan.com and Fijikava.com integrated at Portland site
• New Danodan Topical Range and Fiji Kava Shots range

launching by end of year with focus online

* Graphs show FijiKava sales performance only
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Australia Performance
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Fiji performance
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Growth Pillars FY24
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e-COMMERCE FOCUS
Scalable Low-Cost Access to USA 
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USA KAVA BAR MARKET
Rapidly Growing Direct & B2B Sales 
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China and Beyond
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vinaka (thank you)
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