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http://www.asx.com.au/


We exist to enable pets to live 
their lives to the fullest.

Being the most trusted and 
convenient brand to rely on for all  

pet-related needs.
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Dinner Bowl launched Q1 2021

Toys and Treats – Waggly acquisition Q4 
2021

Insurance launched Q3 2021, acquired Pet 
Chemist April 2022

Curated Ecommerce – Launched in Q2 
FY22 with Sash acquisition 
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with 62% of all Australians now 
owning at least one pet, 48% of which are dog owners and 37% cat owners1.

in spend on pet 
services and pet needs.

and the popularity of gourmet meals 
continues to rise1.

in pet care services and subscription services.

supplementing core business and diversifying revenue 
streams.

at 30th of September 22, with revenue 
growth and prudent cost management expected to deliver cash flow breakeven and 
profitability
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