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2.

Over ~20 years built a market-leading telco 
business 

• Primarily providing broadband, VOIP  
 and mobile services to residential 
 customers 

• Fastest-growing RSP for the last 5 years 
 – from 20k to >500k customers 

• Focussed on best-in-class technology 
 and game-changing customer 
 service

• Brand strength and awareness

• Significant investment in network and owned  
 fibre assets

• Direct connection to all 121 NBN POIs

Over ~15 years built a strong technology 
business

• Deep capability across data, voice, cloud  
 and managed services 

• Focussed on business, enterprise &   
 government and wholesale segments 

• Strong track record of revenue retention   
 (greater than 96% over the 7 years to   
 FY21)

• Tier 1 voice network

Leading diversified communications and 
technology business

• Targeting to be Australia’s 4th largest provider  
 of communications & technology services 

• Integrated full-service provider across the full 
 suite of solutions to residential, business,   
 enterprise & government and wholesale   
 customers 

• Deep technical expertise, combined with  
 relentless focus on customer experience 

• Full ownership of tier 1 voice and data   
 networks in Australia, interconnection to   
 all 121 NBN POIs, and cloud infrastructure  
 platform 

• Industry-leading software platforms such as  
 MyAussie, Carbon and NetSIP

Our evolution

1.0 2.0
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3. aussiebroadband.com.au

Our Why
(Why we show up 
to work every day) 

We are in business 
to Change the 
Game

Our Values
(How we change  
the game) 

1. Don’t be ordinary,  
    be awesome
2. Think BIG
3. No Bullsh*t
4. Be good to        
    people
5. Have fun

Our Game
(What we’re 
playing for) 
 
By 2025, we are 
Australia’s 4th 
largest provider of 
communications 
& technology 
services
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Delivering on our 
growth strategy 
in FY22
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Growing across all key metrics…

aussiebroadband.com.au5.

$546.9m
Revenue

($350.3m FY21)
56%

6.46%
Share of nbn services2 
(4.74% as at 30 June 2021) 

172 bps

107%

$39.4m 
EBITDA before 
transaction costs

($19.1m FY21)

$105.5m
Business 
Revenue1

($43.5m FY21) 
142%

90%
of the Aussie fibre 
network complete with 
105 POIs and data 
centres connected

1. Business revenue includes full year for Aussie Broadband business and 3.5 month contribution from Over the Wire. 
2. Market share of nbn services, excluding Satellite. 

Broadband 
services

(400,848 as at 30 June 2021)
46%

584,793 
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6.

…with continued strong and profitable 
growth
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7. aussiebroadband.com.au

Evolving into a communications and 
technology business at scale

Business
Revenue $67.0m 
EBITDA $10.8m 
ARPC $188.07 p/m

ARPC means average recurring revenue per customer in June 22 and excludes GST. Each customer may hold multiple services, across multiple technology types. 

Over the Wire includes a mixture of business, enterprise & government and wholesale services across multiple technology types. 
Over the Wire will be absorbed into existing ABB segments from FY23 onwards and will no longer be reported separately.

54%
62%

Over the Wire
Revenue $38.5m 
EBITDA $9.6m 
ARPC $742.36 p/m

3.5 months contribution since owned by ABB

Residential
Revenue $415.0m 
EBITDA $17.4m 
ARPC $80.02 p/m

Wholesale
Revenue $26.4m 
EBITDA $1.5m

36%
41%
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Exceeded FY22 
EBITDA guidance 
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9. aussiebroadband.com.au

Strong growth in revenue and earnings 
FY22 FY21 Change

$m $m %

Revenue 546.9 350.3 56% 

Network and hardware expenses (385.6) (252.0) 53% 

Gross margin 161.3 98.3 64% 

Gross margin % 29.5% 28.1% 1.4pp

Employee expenses (72.8) (41.3) 77% 

Marketing expenses (31.5) (26.3) 20% 

Administration and other expenses (17.6) (11.6) 48% 

EBITDA before non-recurring items 39.4 19.1 107% 

IPO, transaction and integration expenses (4.4) (1.2) 271% 

Depreciation and amortisation (17.3) (7.6) 129% 

Net interest (2.3) (2.2) 8% 

Change in fair value of derivative  (12.3) (100%)

Income tax (5.3) (0.3) 1460% 

Net Profit after tax before amortisation of acquired 
intangibles

10.0 (4.5) 223% 

Amortisation of acquired intangibles (6.7)

Income tax effect 2.0 

Net Profit after tax 5.3 (4.5) 118% 

• Residential revenue increased by 36%,  
 business 54%  

• Wholesale revenue increased by $24.7m  
 and OTW contributed $38.5m 

• Gross margin higher due to acquisition of  
 OTW. On a like-for-like basis margin slightly  
 down year-on-year due principally to the  
 impacts of CVC which increased as a %  
 of revenue by 1% 

• Employee Expenses increased faster than  
 revenue, partially due to the acquisition of  
 OTW which has a larger ratio and partly  
 due to investments in competencies to  
 support future growth and a challenging  
 labour market 

• Marketing expenses increased at a   
 lower rate than revenue but did represent  
 an increase to meet the competitive   
 landscape 

• Some modest operating leverage in   
 administration costs 
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10.

Balance sheet

30 June 2022 30 June 2021

$m $m

Cash and cash equivalents 47.7 57.0 

Trade and other receivables 37.2 16.9 

Plant and equipment 64.1 17.4 

Right-of-use assets 44.3 12.3 

Intangibles 416.4 4.0 

Other assets 18.8 9.3 

Total assets 628.5 116.9 

Trade and other payables 53.7 26.8 

Contract liabilities 28.2 15.8 

Lease Liabilities 42.7 10.6 

Borrowings 174.0 

Deferred tax 50.3 

Other liabilities 10.9 4.2 

Total liabilities 359.8 57.4 

Net assets 268.7 59.5 

• 19 days of revenue in trade debtors 

• Plant & equipment increased with the OTW  
 acquisition and $30m of fibre build spend 

• Right of use assets increased due to   
 $15.6m acquired, expanded property  
 leases in WA and Victoria and leased   
 equipment for fibre network 

• Intangibles principally arising from   
 acquisition of OTW 

• Deferred tax asset arising from intangible  
 recognition and tax losses following   
 utilisation of FEDA concessions 

• Net debt (including finance leases,   
 excluding operating leases) is $138.3m

• Pro forma leverage ratio (as per banking 
 covenants with customary EBITDA add  
 backs) - 2.1x

• Since the end of the financial year the  
 Group has extended its syndicated debt  
 facilities so that Facility B now matures on  
 11 March 2025 together with Facility A
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11. aussiebroadband.com.au

Strong growth in operating cashflow 
FY22 FY21 Change

$m $m %

Receipts from customers 595.1 384.7 55% 

Payments to suppliers & employees (552.9) (359.2) 54% 

Net interest payments (0.9) (0.2) 323% 

Tax payments (3.6)

Operating cash flows 37.8 25.3 49% 

Payments for business acquisitions (265.6)

Payments for PPE (40.7) (15.0) 171% 

Payments for intangibles (1.8) (2.1) (16%)

Investing cash flows (308.1) (17.1) 1698% 

Net equity proceeds 130.9 37.4 250% 

Net proceeds from borrowings 173.8 

Repayment of borrowings (32.3) (5.5) 487% 

Lease payments (11.9) (6.0) 99% 

Other 0.6 1.5 (58%)

Financing cash flows 261.0 27.4 852% 

Net increase in cash and cash equivalents (9.3) 35.6 (126%)

• Strong EBITDA to cash conversion 

• 80% of consideration for OTW was in cash  
 with the balance scrip 

• Payments net of $9.5m cash acquired 

• Existing OTW debt settled at completion 

• $134m of equity raised in advance of the  
 acquisition
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Rapid growth in Business, 
Enterprise & Government 
and Wholesale

F
or

 p
er

so
na

l u
se

 o
nl

y



13. aussiebroadband.com.au

Business, Enterprise & Government 
Consistent strong growth half on half
• 24,002 business, enterprise & government net broadband 
 additions resulting in 68% growth for the year 

• Over 1 million numbers and 120 million minutes per month on 
 the NetSIP voice platform 

• New/resigned cloud infrastructure agreements with several large 
 local and state government organisations in Queensland 

• Ongoing strategic partnership with NextDC to deliver network, 
 hardware and managed services.  NextDC is also a strategic partner 
 of Aussie Broadband providing data centre services to ABB Group 

• Continued growth in focus industries including government, 
 education, health & medical and professional services 

• Entry into several new industries, including a three-year deal 
 with Mitsubishi Motors to provide Enterprise NBN and Aussie Fibre 
 services to their locations across Australia
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14.

Wholesale
Rapid growth as the business 
quickly scales
• Developed a new capability to provide white-label broadband 
 and voice services in 6 months 

• End-to-end support for retail providers, including network provisioning, 
 hardware dispatch, customer management, technical support, 
 billing, etc 

• Grown from none to over 60,000 white label connections in 12 months 

• Origin named as Canstar Blue's best broadband provider for 2022, 
 using the ABB white label platform 

• Aussie's wholesale offering provides access to our national network and  
 NBN services directly without any additional features included in the   
 white label offering like customer management, support and billing

• Over 400 managed service provider (MSP) partners supported by   
 Carbon, with end-to-end ordering, configuration and management of   
 services 

• Over 250 wholesale voice partners leveraging the NetSIP tier 1 
 voice platform
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15. aussiebroadband.com.au

Residential broadband
Sustained growth in a highly 
competitive market 
• Continued year-on-year growth in share of connections 

  • YoY growth in share of new orders by +1% from 8% to 9% 

  • H2 FY22 share of orders steady at 9% despite aggressive 
   pricing behaviour, i.e. discounting by competitors 

  • 9% share equating to 18,018 orders per month 

• Compared to rest of market, ABB “shape of share” skews to 
 higher-speed plans, positioning for ongoing profitable growth 
 due to margin benefits 

  • 27% share of Super & Ultra-Fast new orders. 20% margin gain 
   compared to 12/25/50 order mix 

  • 14% share of Home Fast new orders. 6% margin gain compared 
   to 12/25/50 order mix 

• Net Growth of 28% YoY adding 101,524 connections in FY22
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16.

Mobile services

Mobile repositioning is accelerating 
growth 
• 12,290 net mobile additions in FY22, up 48% YoY 

• Mobile continues to be a growth opportunity for ABB, with repositioned   
 offers in market – launched June 22 – to support further growth in FY23 

• Recent changes to plans and advertising strategy saw 50% of mobile   
 sales in June 22 generated by new customers vs. FY22 average of   
 33%

• This trend has continued into July with 60% of mobile sales generated   
 from new customers, showing the opportunity to upsell mobile only   
 customers to broadband 

• Focus now on increasing upsell within ABB's existing broadband base,   
 and further increasing attachment at point of sale for new customers 

• Early FY23 Q2 launch of residential bundles (combined NBN and   
 Mobile) designed to grow multi-product customers in the base and   
 drive new customer acquisitions 
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17. aussiebroadband.com.au

Growing market share nationally

Steadily growing towards 10% market share
• Strong brand awareness has led to 8% market share in Victoria and shows what is achievable nationally with further focus on 
 marketing and brand awareness   

• Home town areas in Victoria where Aussie has its staff base and pre-nbn network show market shares of 21% in Gippsland, 
 15% in Western Victoria and 9.8% in West Gippsland/Pakenham 

• Western Australia and Australian Capital Territory have continued to grow and outpace other states. 
 Prior to going national with NBN, Aussie had no presence in WA & ACT 

• Growth opportunities in TAS, NT, NSW and SA through increased marketing and word of mouth 

Market share
by state
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18.

Marketing focused on ABB's value 
proposition  
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19. aussiebroadband.com.au

Improved customer acquisition cost and 
strength of brand
Growth in marketing spend with 
increased use of promotions to drive 
broadband growth, mobile retention
• $31.5m marketing expense for the year, with $15.1m in the second 
 half. Marketing expense increased 20% vs FY21 

• Promotional discounts for FY22 were $11.3m, up $5.3m compared 
 to FY21 ($6m) 

• Customer acquisition cost (CAC) increased in efficiency by +27%   
 from H1 reflecting a change in campaign targeting and changes to 
 messaging and value-propositions

Rising awareness and consideration 
underpins future growth
• Year-on-year unprompted brand awareness has grown 
 +5pp from 7% FY21 to 12% FY22 

• Prompted brand awareness has grown from 43% to 48%

• Strong linear growth in conversion supporting perceived value of 
 ABB's propositions.  Gap to prompted awareness indicates future 
 opportunities to refine appeal to increase acquisition

Prompted awareness is when people are provided with a list of providers and asked do you know who they are
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It's all about customer 
experience and value

F
or

 p
er

so
na

l u
se

 o
nl

y



Focused on team and 
customer engagement

82% 
of our staff say this 

is a great place to work 
(86% FY21) 

8.1/10 
Customer satisfaction  
(8.4/10 FY21 average) 

Australian  
Service  

Excellence  
Award Winner 

Customer Service 
Organisation of the year 
(Large) for 2020 & 2021 

21. aussiebroadband.com.au
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22.

High levels of customer engagement 

4.5 Stars from 6,821 reviews

4.2 Stars from 2,799 reviews

4.6 Stars from 6,808 reviews
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23. aussiebroadband.com.au

Awards reflect ABB's focus on product 
innovation and customer service 

ROY MORGAN

CUSTOMER
SATISFACTION

AWARDS

2021
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24.

• FY22 ABB residential & business customer churn (ex Wholesale)  
 remained steady at 1.1%

• Peak in January and April 2022 related to:

• Bulk expiry of promotional offers leading some  
 price-lead consumers to churn

• Relocations post lockdown 

• Call centre wait time increases due to staffing shortages

• Unplanned network outages 

Churn remained steady 
on FY22 view 

• Whilst our long term churn profile has remained stable,   
 ABB has introduced a number of initiatives to try and   
 improve this over time including: 

• Retention Team 

• New POI network (increased redundancy to reduce  
 outages) 

• Additional call centre staffing 

• Automated Fault Identification 

• Focus on in-home experience (new wifi routers launched,  
 new software tools to diagnose problems) 
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Well positioned to 
continue growth 
trajectory
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Aspirations for 2025

26.

Thriving and talented people 
• One of the best places to work in Australia 
• Staff say this is a place they belong

Delivering sustainable growth 
• >1 million broadband services 
• >250,000 mobile services 
• >3 million numbers on the voice network 
• Accelerating growth of cloud services

Nimble, efficient organisation 
• Scaling through increased automation
• Leveraging benefits of fully integrated    
 technical assets 

Exceptional customer service
• Multi-award winner
• Customers love and promote us
• Long term client relationships

Innovative products and solutions
• World-class infrastructure and solutions
• Integrated software platforms 
• Automation first approach

Building better communities
• Top 10 B-Corp in Australia
• Environmentally responsible
• Staff engaged in community initiatives
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27. aussiebroadband.com.au

Successfully integrating Over The Wire 
into Aussie 2.0
• Added a wide range of business, enterprise, government and wholesale customers 

• Significantly expanded product offering in the business, enterprise & government 
 and wholesale segments, in particular leveraging the tier 1 voice network, 
 OTW-owned cloud infrastructure, and relationships with multiple vendors to provide 
 best-in-class security, hosting and other technology products 

• Already started generating revenue synergies, including two regional health 
 alliance and local government deals

• Total annualised synergies achieved to date of $5.2m - comprising $2.9m in 
 annualised savings from migrating Aussie voice traffic onto the Over the Wire voice 
 network (higher than original investment case) + $2.3m in other run rate synergies 

• Commenced the design of new fibre builds to move ~1000 Over the Wire 
 services to Aussie Fibre, which will enable higher bandwidth services to be 
 provided to customers at significantly increased margins 

• 400+ existing Aussie Broadband services identified that can be built 
 in a ‘cluster’ alongside the Over the Wire services, leading to further 
 cost efficiencies 

• Reaffirm expectation of $8-12m in annualised cost synergies 
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28.

Proprietary software supporting 
customer growth, retention & profitability

Industry leading automation 
and control for data services
• Single platform that enables businesses and partners to qualify, 
 quote, order, connect, modify and troubleshoot nbn services in 
 minutes

• Manage complex solutions using a simple interface, with full end-to 
 end automation from the customer through to the upstream provider 

• Over 400 partners now signed up and using Carbon, 
 including a major corporate customer with over 850 services 

• Carbon will be expanded to include additional products now 
 available in the Aussie 2.0 portfolio

Cutting edge enablement 
platform for voice services
• NetSIP is the backbone of ABB's voice platform, with full carrier   
 interconnect with other tier 1 voice carriers in Australia 

• The platform offers customers the full suite of voice services,   
 including call origination, call termination, numbering (standard and  
 custom), porting, and SMS 

• NetSIP also allows users to add, modify or close voice services   
 as needed, as well as providing automated billing and other   
 management functions 

• Over 250 partners are using NetSIP, with over 120 million minutes  
 routed through the platform each month 

• NetSIP will be further integrated with OTT software solutions, such as  
 Microsoft Teams and Cisco Webex, to increase share in this market
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Continuing the fibre build
Additional opportunities to unlock 
further fibre savings in FY23 and FY24
• Over 90% of the original fibre build is now complete 

• $13.5m of YoY savings have been unlocked as the remaining POIs are 
 migrated to the Aussie fibre network, expected to be complete in 1Q FY23 

• Further opportunities to expand the Aussie fibre network and number of  
 connected buildings have been identified, creating further cost savings  
 and increased margins

• Over 1,000 Over the Wire services and 400 ABB services are planned to 
 be migrated to Aussie fibre during FY23 & FY24

Aussie fibre stats:
• 83 NBN POIs, 22 data centres, and 77 multi-storey buildings are 
 connected to Aussie fibre today 

• A further 5 POIs and 1 data centre are due to be connected to 
 Aussie fibre in 1Q FY23 

• The remaining 33 POIs are connected using leased fibre from 
 Telstra Wholesale 

• Aussie Broadband has over 12,100 Gbps of lit backhaul capacity 
 to NBN’s POIs allowing ABB to easily scale past 1 million broadband 
 services without further backhaul upgrades

29. aussiebroadband.com.au
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30.

Building better communities
Aussie Broadband is aiming to be a Certified B Corporation, 
as part of our goal to benchmark ourselves and improve in ESG 
(environmental, social, governance) practice
 • We have made our first submission for assessment, exceeding the initial threshold to progress further 

 • We expect assessment to complete in 3Q FY23 (delayed due to demand on the B-Corp assessment team) 

 • Aiming to be in the top 10 B-Corp’s in Australia

Other highlights of the year across some of the B-Corp pillars
• People
 • Our staff rate us at between 89-96% on how included they feel across a range of diversity aspects, including neurodiversity 

 • 32.6% of non-entry level vacancies were filled by existing staff – growing our own best people 

 • Resilience projects and support during COVID-19 lockdowns

• Community
 • We met our 1% Pledge commitment, giving staff time and skills, discounted products, and direct donations to the community 

 • Customers have raised a cumulative $350,000 to support more than 33,500 young Australians via our Small Change Big Change program 

 • Active in the industry fight against Domestic and Family Violence, and Modern Slavery

• Environment
 • Carbon Neutral for the second year 

 • Our sustainable suppliers have increased from 23% to 31% (compared to average Australian business of 3-4%) 
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31. aussiebroadband.com.au

Proposed NBN long term pricing likely to  
have a positive impact 

Overall positive impact expected for ABB 
on an average cost per service basis

The biggest improvement in the 
proposed cost structure is in the high 
speed tiers where Aussie Broadband  

over indexes

Costs shown exclude GST

• Proposed NBN Co SAU is still a work in progress and Aussie Broadband continues to constructively engage with NBN Co, the ACCC, industry and government

• Latest update (August 2022) is a positive step forward 

• CVC to be phased out over a three-year period 

• Expected implementation July 2023 
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32.

FY23 guidance
• Based on current market conditions, operating plan and YTD   
 trading, expect revenue of $800m to $840m 

• Planned growth in higher margin business, enterprise and   
 government customers, with the full year benefit of OTW, should  
 deliver EBITDA margin (excluding integration costs) of c10-10.5%,  
 up from 7.2% in FY22

• This margin is after additional investment in people and product  
 development to support longer term growth in Aussie 2.0

• Currently in the early stages of FY23, and there remains    
 uncertainty around market conditions, in addition to a number of  
 potential upside opportunities and downside risks

FY23 Outlook
Key drivers to EBITDA in FY23
• Incremental uplift in connections in 2H FY22 flowing through for a full year

• Annualised contribution from Over the Wire (FY22 had 3.5 months)

• Synergies from integration of Over the Wire with $5.2m annualised achieved   
 by end of FY22, offset by integration costs

• Backhaul savings from completing the fibre network build ($13.5m)

• Wage increases for existing staff in line with market benchmarking ($7m)

Upside opportunities for FY23
• 12 months sales growth across residential, business, government & enterprise   
 and wholesale

• Revenue synergies from expanded solutions offering in business, enterprise &   
 government and wholesale

• Potential additional cost synergies from integration of Over the Wire

Downside risks to FY23
• Growth in customer usage over and above estimates leading to higher CVC   
 overage costs

• Cost of additional staff recruitment to support further growth in new sales and   
 customers if the opportunities present

• Further wage pressure due to competitive jobs market

• Potential for increased churn or plan spend decreases due to     
 macroeconomic factors

• Increased market competition (NBN retailers & 5G)

YTD trading
• First 8 weeks’ total net adds (gross sales, less churn) of 15,332   
 across business, enterprise & government, residential and   
 wholesale

• Of this, 1,572 were higher margin business & enterprise    
 connections

• Several low/no margin residential broadband offers in market   
 from competitors… ABB will not chase growth at any cost and is  
 focused on balancing growth with further margin improvement

• Successfully marketing to higher value residential customers who  
 prioritise solution value and customer experience over price

• Significant opportunity to convert higher margin business,   
 enterprise and government customers within the Company’s   
 growing pipeline of new customer opportunities
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33. aussiebroadband.com.au

In closing

• FY22 delivered continued growth across all key metrics, exceeding EBITDA guidance

• ABB is successfully evolving into Aussie 2.0

• Our ambition is to be Australia’s 4th largest provider of communications & technology services

• Rapidly growing business, enterprise & government, and wholesale segments

• Unwavering focus on product/technology innovation and customer service

• FY23 guidance with revenue of $800m to $840m, and EBITDA margin of c10-10.5%
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Thank you.
Any questions?
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36.

NBN proposed long term pricing

Current CVC inclusions are based on CVC provisioned within the network.  
Both SAU alternative proposals are based on CVC utilised rather than provisioned. All prices exclude GST and all CVC numbers are in Mbps. 

Current March 22 SAU August 22 SAU

Bundle Price CVC Inclusions Bundle Price CVC Inclusions Bundle Price CVC Inclusions

12/1 Voice Only $22.50 0.150 $12.00 0.000 $12.00 0.000

12/1 Broadband $22.50 0.150 $26.00 0.000 $24.40 0.000

25Mbps $37.00 1.600 $25.00 0.100 $26.00 0.200

50Mbps $45.00 2.650 $50.00 2.450 $50.00 2.500

FW Plus $45.00 2.650 $50.00 2.450 $50.00 2.500

Home Fast (100/20Mbps) $58.00 4.500 $60.00 $55.00

100/40Mbps $65.00 4.500 $65.00 $58.00

Home SuperFast (250/25Mbps) $68.00 5.750 $70.00 $60.00

Home UltraFast (1000/50Mbps) $80.00 7.000 $80.00 $70.00
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Stats:
30 NBN POIs connected 

6 Connected data centres 

40 Connected buildings 

444km of ABB owned fibre

© Mapbox, © OpenStreetMap
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38.

ABB fibre footprint in NSW & ACT

Stats:
43 NBN POIs connected

8 Connected data centres

Legend
 ABB owned fibre 
 Leased fibre
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ABB fibre footprint in QLD

Legend
 ABB owned fibre 
 IRU and leased fibre
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Stats:
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40.

ABB fibre footprint in WA & SA

Legend
 ABB owned fibre 
 Leased fibre
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Stats:
23 NBN POIs 

5 Connected data centres

7 Connected buildings 

310km of ABB owned fibre
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Disclaimer
Not an offer
The material contained in this presentation is for information purposes only and is intended to be general 
background information on Aussie Broadband Limited (ABB) and its activities and is dated 29 August 2022. 
It is for information purposes only and is not, and should not be considered to be, an invitation, offer or 
recommendation to acquire shares or any other financial products.

Summary information
The information in this presentation is supplied in summary form, is of a general background nature and 
does not purport to be complete or to provide all information that an investor should consider when 
making an investment decision. It should be read in conjunction with ABB’s periodic and continuous 
disclosure announcements filed with the ASX.

Not financial product advice
This presentation is for information purposes only and it is not financial product nor investment advice 
(nor tax, accounting or legal advice) nor a recommendation to acquire shares and has been prepared 
without taking into account the objectives, financial situation or needs of recipients of this presentation. 
It is not intended that it be relied upon as advice to investors or potential investors, who should make their 
own enquiries and investigations regarding an investment in ABB and in relation to all information in this 
presentation (including but not limited to the assumptions, uncertainties and contingencies which may 
affect the future operations of ABB and the value and the impact that different future outcomes may have 
on ABB) and before making any investment decisions, should consider the appropriateness of the information 
having regard to their specific investment objectives, financial situation or particular needs and should seek 
independent professional advice appropriate to their jurisdiction before making an investment decision. 
Neither this presentation nor anything contained in it forms the basis of any contract or commitment and no 
agreement to subscribe for securities will be entered into on the basis of this presentation. ABB is not licensed 
to provide, and this presentation does not constitute the provision of, investment or financial product advice 
in respect of ABB’s shares. Cooling off rights do not apply to the acquisition of ABB shares.

An investment in ABB shares is subject to investment and other known and unknown risks, some of which are 
beyond the control of ABB. ABB does not guarantee any particular rate of return or the performance of ABB, 
nor does it guarantee the repayment of capital from ABB or any particular tax treatment.

Financial data
All amounts are in Australian Dollars ($ or AUD) unless otherwise indicated. A number of figures, amounts, 
percentages, estimates, calculations of value and fractions in this presentation are subject to the effect 
of rounding. Accordingly, the actual calculation of these figures may differ from the figures set out in this 
presentation.

Investors should also be aware that certain financial data included in this presentation including EBITDA and 
measures described as “pro forma”, are “non-IFRS financial information” under ASX Regulatory Guide 230 
(Disclosing non-IFRS financial information). The non-IFRS financial information financial measures do not have 
a standardised meaning prescribed by Australian International Financial Reporting Standards (AIFRS) and, 
therefore, may not be comparable to similarly titled measures presented by other companies, nor should 
they be construed as an alternative to other financial measures determined in accordance with AIFRS. 
Investors are cautioned, therefore, not to place undue reliance on any non-IFRS financial measures 
included in this presentation.

 

Future performance
Forward-looking statements are statements about matters that are not historical facts. Forward-looking 
statements appear in a number of places in this presentation and include statements regarding ABB’s intent, 
belief or current expectations with respect to business and operations, market conditions, results of operations 
and financial conditions, including, without limitation, forecasted economic indicators and performance 
metric outcomes. This presentation contains words such as ‘will’, ‘may’, ‘expect’, ‘indicative’, ‘intend’, ‘seek’, 
‘would’, ‘should’, ‘could’, ‘continue’, ‘plan’, ‘probability’, ‘risk’, ‘forecast’, ‘likely’, ‘estimate’, ‘anticipate’, 
‘believe’, or similar words to identify forward-looking statements. Indications of, and guidance or outlook on, 
future earnings or financial position or performance are also forward-looking statements. These forward-
looking statements reflect ABB’s current views with respect to future events and are subject to change, certain 
risks, uncertainties and assumptions which are, in many instances, beyond the control of ABB, and have been 
made based upon ABB’s expectations and beliefs concerning future developments and their potential effect 
on ABB. There can be no assurance that future developments will be in accordance with ABB’s expectations. 
A number of important factors could cause ABB’s actual results to differ materially from the plans, objectives, 
expectations, estimates and intentions expressed in such forward-looking statements, including but not 
limited to, general economic conditions in Australia and other jurisdictions in which ABB or its related bodies 
corporate operate; exchange rates; competition in the markets in which ABB will operate, the inherent 
regulatory risks in the businesses of ABB and the duration of the COVID-19 pandemic. Assumptions on which 
forward-looking statements in this presentation are based may or may not prove to be correct and there can 
be no assurance that actual outcomes will not differ materially from these statements. 
None of the Associated Persons nor any other person referred to in this presentation makes any 
representation as to the accuracy or likelihood of fulfilment of the forward-looking statements or any of the 
assumptions upon which they are based. When relying on forward-looking statements to make decisions 
with respect to ABB, investors and others should carefully consider such factors and other uncertainties and 
events. ABB is under no obligation to update any forward-looking statements contained in this presentation, 
as a result of new information, future events or otherwise, after the date of this presentation. As such, undue 
reliance should not be placed on any forward-looking statement.

Past performance information given in this presentation is given for illustrative purposes only and is not 
necessarily a guide to future performance and no representation or warranty is made by any person as 
to the likelihood or achievement or reasonableness of any forward-looking statements. 

Disclaimer
No representation or warranty, express or implied, is made as to the accuracy, completeness, reliability or 
fairness of the information, opinions and conclusions contained in this presentation. Any information in this 
presentation is made only at the date of this presentation, and opinions expressed reflect ABB’s position at the 
date of this presentation, and are subject to change.  ABB is under no obligation to update this presentation.  
Neither ABB, its related bodies corporate, shareholders or affiliates, nor any of their officers, directors, 
employees, affiliates, agents, contractors, advisers or any other associated persons (collectively, “Associated 
Persons”) represents or warrants in any way, express or implied, that the information, opinions, conclusions or 
other information contained in this presentation, any of which may change without notice, is fair, accurate, 
complete, reliable, up to date or correct.  ABB does not represent or warrant that this presentation is 
complete or that it contains all material information about ABB or which a prospective investor or purchaser 
may require in evaluating a possible investment in ABB or an acquisition or other dealing in ABB shares. To the 
maximum extent permitted by law, ABB and its Associated Persons each expressly disclaims and excludes all 
direct, indirect, consequential or contingent loss, damage or liability (including, without limitation, any liability 
arising from fault or negligence) that may arise from, or is connected to, this presentation, or the use of this 
presentation, or any other written or oral information provided by or on behalf of ABB.
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Authorised for release by the Aussie Broadband Board. 

For investor enquiries please contact Ronn Bechler on 0400 009 774   

or investors@team.aussiebroadband.com.au 

For media enquiries please contact Alex Walker on 0448 110 962

For registry queries please contact Link Market Services on 1300 554 474 
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