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CASES SOLD IN 2021 FEB-JUNE

Case sales up

) 30,000
400%
25,000
e Com d the ALM O d
pany an e wne
d Exclusive Brands team is 20,000
eased with initial activation
résults. The collaboration focus 15,000
remains on rapid expansion
mmmleading to increased sales and 10,000
00 stockists within the ALM
d IBA network. 5 000
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STORES STOCKING BROO IN 2021 FEB-JUN

Broo stockists up 600
250% =

500

e company will continue the 450
@pansion model for packaged beer 400
we increase distribution further 350

into other States and Territories. 300
250
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ALM

roo Premium Lager remains
DER in ALM Owned and Exclusive
““Brand Portfolio.

M is the largest supplier of liquor to

ependently owned liquor retailers in

Australia and the largest broad range
uor wholesaler in Australia.
addition to supplying liquor stores,
/M incorporates a specialist on-
emise liquor division that supports
ﬁrs, clubs, restaurants, and hotels. It
also provides a similar supply service

New Zealand via the Tasman Liquor THERE’S A STORM
mpany. ¢ BROUO'IN

ALM EXCLUSIVE

g ALM's Independent Brands Australia
A) network has approximately
00 stores and includes a stable
strong national brands, including
llarbrations, The Bottle-O, IGA

&Ei%]uor, Duncans, Thirsty Camel, Big

Q) . g
rgaln and Porters Liquor.

|




MARKET
SEGMENT

QBBn Industry Revenue

:2 full-strength traditional beer

represents the largest share of
p ustry revenue.

e mid-strength segment has

ﬁaen one of the fastest growing
mdustry segments over the past

five years.

rce; IBISWorld AU INDUSTRY (ANZIC)
ORT C1212 February 2021

-
740 Craft Breweries compete

N
for 11.9% Craft Segment.

These Breweries include ASX listed
“Good Drinks Australia (ASX:GDA)"
and“Mighty Craft Ltd (ASX:MCL)"

Full-strength
traditional beer
34.1%

Craft Beer
11.9%

Mid-strength
beer
21.8%

Premium

beer
22.9%

Light beer
2.7%

Broo Market Segment
78.8% / 3.38Bn = Large Scale Opportunity
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TWO KEY

“FACTORS

@ OR SUCCESS: Key factors

@rge Scale Production
& Large Scale Distribution

for success

@.;) has formalised
reements in place with;

B, Australia’s largest beer
roducer, and

, Australia’s largest broad
range liquor wholesaler.

A \ 4

Agreement Agreement
with CUB with ALM




“OUTLOOK

Ge Company is focused on
celerating the growth of the

mpany’s beer products with
increased distribution, rapid sales

Qg)owth, and increased revenue.

e Company is pleased with initial

nch activity results and looking
forward to fast expansion in other
States and Territories. ALM is working
===with Broo to coordinate sales and
tribution of Broo Premium Lager
oducts across its entire network.

ON PREMISE
LAUNCHED

The Company has released Broo
Premium Lager Full Strength 50L kegs

in addition to the all-new Broo Hopper
3.5% Mid Strength to the Queensland
On-Premise market. Launched via a joint
sales campaign with ALM both varieties
will be offered at competitive pricing with
significant in venue support.

The Company expects this segment will
provide significant volume and revenue
growth in future periods.

|

AVAILABLE NOW

w00  BROO ON TAP

CLASSIC AUSSIE BEER AT A CRACKING AUSSIE PRICE

PREMIUM LAGER
4.2%

ALM CODE 271384

HOPPER MID STRENGTH

3.5%
ALM CODE 271389



MARKETING
>\

m==TFhe Company has continued to expand
on marketing Point of Sale (POS) for in
ore activation for Off Premise retail.
addition, a new range of POS has
peen created specifically for the On-
emise release.

moos’ first TVC has been extremely
S

ccessful appealing to our key target
dience and continues to air in
ecifically targeted regions. Broo will
continue advertising campaigns across
rious platforms including Radio and
@cial media.

@e co-operation with the ALM
@vned & Exclusive Brands team and
e companies marketing strategies
luding in store activations and
ade Shows will continue to build
momentum with increased consumer
@d trade awareness of the product.
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Summary of expenditure

The Company confirms it incurred the
following expenses associated with
operating activities during the quarter:

(@) product manufacturing and
operating costs: $729,000

(b) advertising and marketing: $ 19,000

(c) staff costs: 136,000

(d) administration and corporate costs: $457,000
(e) finance costs: $137,000

Corporate and administration costs include fees to
directors. During the quarter $84,000 was paid to
the CEO. No payments were made to non-executive
directors during the quarter.

The announcement is authorised for release
by the Board of Directors of Broo Limited.
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Justyn Stedwell
Company Secretary
On behalf of the Board of Directors Broo Ltd

Further Information
For further information, please contact the
Company on + 61 (3) 5984 2222.

About Broo Ltd

Broo Ltd is a unique Australian beer company

that distinguishes itself from competitors through
strong brands, company ethos, unique marketing
platform and quality beer products. The Company is
primarily focused on the production, marketing and
sale of two beer products, Broo Premium Lager and
Australia Draught.
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