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Summary FY20 Headlines
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Our purpose is 
to transform how 
people learn

Our focus is 
assessments
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Developing and delivering 
digital assessments globally
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Schools’ Assessment 
Products & Platforms

Support students, schools and 
education departments globally 
by providing test products, 
competitions, benchmarking 
tools, reports and teacher 
training solutions to analyse 
performance

Our future market goals simplified

Higher Ed Assessment 
Platform

Enable admissions and
implement digital exam 
platforms and exam 
management for higher 
education

Enterprise & Government 
Assessment Platform

Provide accreditation, 
certification, performance 
assessment 
and capability development 
solutions for professional 
bodies

Schools
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Target customers

Strategic
• Governing bodies, NAPLAN, 

SEAB, PISA-for-Schools

Schools Direct
• Schools Direct and via partners 

in 15 existing EA countries
• Test Publishers and 

organisations targeting schools

Institutions direct and indirect
• Targeting Universities directly 

and via partnerships
• Australia, UK and Europe, 

Singapore primary focus

Governments
• Targeting governments 

running national certifications 
(e.g. license testing) 

Enterprise
• Enterprise and large 

corporates who provide 
learning, require compliance 
and/or conduct or publish 
certifications

• English language 
certifications providers

Schools
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Highlighting our OECD PISA partnership
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Highlighting our UNSW Global Educational 
Assessments (EA) acquisition
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Highlighting our Schools Direct strategy
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H2 was productive
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Tests delivered up 25% and number 
of candidates up 50% year on year
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We have four priorities to 
rapidly grow the business

1 2 3 4
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Q4 customers on our Insights 
platform validate the market 
opportunity and the platform 
capability
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We continue to innovate 
our digital offering

Expanded reporting and 
analytics options for high 
quality PDF reports, and 
interactive digital reports (via 
Educational Assessments)

Continual 
enhancements to the 
reliability of test taking 
services including 
multi-level resiliency 
option, improved 
security and recovery 
and enhanced offline 
capabilities.

Enabling easier customer 
adoption through LMS 
Integration
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Our
people
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Source: ACODE (Australasian Council on Open, Distance and e-Learning) Report, 4 August 2020

COVID-19 dynamics and structural 
changes will accelerate market growth 
in years to come
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FY21 outlook
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FY21 key deliverables
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FY20 Financial 
Report
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 Strong growth in Platform revenue from the 

introduction of new strategic and platform customers 

 Services revenue in FY19 higher due to a large 

number of strategic customers’ implementation work 

to transition to licensing phase in FY20. Services 

revenue in FY19 is replaced with platform licence 

(recurring revenue) in FY20 at higher margins

 Increased mix of platform revenue driving scale and 

increased gross margin. 

 Further reductions in hosting and reduction in burst 

capacity development team also increasing GM% in 

FY20 on prior year

 Increased spending on Sales & Marketing in 2H 

FY20 to support identified opportunities (OECD, 

D2L, etc.)

* NPATA excludes amortisation of acquired intangible assets. 

Profit & loss
(A$m) FY19 FY20 $ 

Change
% 

Change

Recurring Revenue 11.5 14.0 2.5 +22%
Services Revenue 11.0 7.9 (3.1) (28)%
Group Revenue 22.5 21.9 (0.6) (3)%

Cost of Sales 14.6 11.8 (2.8) (19)%
Gross Profit 7.9 10.0 2.2 +27%
GM% 35% 46% + 11pps

Operating Expenses 5.9 7.5 1.6 +28%
EBITDA 2.0 2.5 0.5 +26%
EBITDA % 9% 11% + 3pps

Depreciation & Amortisation 0.4 1.9 1.4 +321%
Amortisation of Acquired Intangibles 0.5 1.7 1.2 +235%
Share-based compensation 1.3 0.4 (0.9) (68)%
Other non-operating expense 0.5 0.9 0.4 +88%
Net financial expense (0.1) 0.1 0.2 --
Income tax expense 0.7 (0.4) (1.0) --
NPAT (1.3) (2.2) (0.9) --
NPATA* (0.8) (0.4) 0.3 --
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 Assessment customers driving +62% growth in 

Platform Recurring revenue on PCP (RMS NSW, 

UNSW Global, OECD).

 JEM (LTC) in-person exam revenue under pressure in 

FY20 and 1H FY21 due to COVID restrictions

 Learning revenue decline reflects the cycling of 2 

large customers lost in Dec 2018. Investment in Sales 

in 2H FY20 now generating new wins including 

Centennial College Canada and others.

Revenue

7.4m
10.6m 11.5m

14.0m

2.5m

3.9m

6.6m

6.7m

8.4m
4.0m

$14.0m

$17.3m

$22.5m $21.9m

FY17 FY18 FY19 FY20

Revenue 

Recurring Platform Revenue

Exam Services

Project Services

(A$m)

Group Recurring Revenue 11.5 14.0 +2.5 +22%

Group Services Revenue 11.0 7.9 (3.2) (29)%

Group Revenue Total 22.5 21.9 (0.6) (3)%

Revenue by segment:

Assessment 14.0 14.6 +0.6 +4%
Recurring Revenue 5.8 9.4 +3.6 +62%
Exam Services (LTC) 2.5 3.9 +1.3 +53%
Project Services 5.7 1.3 (4.4) (77)%

Learning 8.5 7.3 (1.2) (14)%
Recurring Revenue - Platform 4.6 3.8 (0.8) (18)%
Recurring Revenue - Content 1.1 0.8 (0.3) (29)%
Project Services Revenue 2.8 2.7 (0.1) (2)%

Group Revenue Total 22.5 21.9 (0.6) (3)%

$ 
Growth

% 
GrowthFY19 FY20
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Strong balance sheet

$(0.5)m

$(2.0)m

$0.0m

$2.8m
$1.6m $1.1m

$(0.3)m

$5.2m

Q1
FY19

Q2
FY19

Q3
FY19

Q4
FY19

Q1
FY20

Q2
FY20

Q3
FY20

Q4
FY20
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Acquisitions
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Thank you
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