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We exist to help physical venues use data
to better understand visitor behavior
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Ise only

Data Intelligence Platform built for Physical Venues

10 Skyfii is a global technology company that transforms the way organisations collect, analyse and extract
value from data. We process billions of data points monthly, captured in the physical & digital world to help
businesses better understand and improve the experiences of millions of customers every day.




Intelligent Technology

+ 10 Connect automates the collection, storage
and processing of data from a wide variety of
sources including; CRM, Survey, WiFi, Camera,
BLE / Mobile Apps, Weather, POS / Sales, ERP /,
Car Park, Accounting and Finance.

- 10 Insights automates reporting of data
collection in real time including: social, visitor,
behavior, opportunity, sales, people counting
and WiFi.

- 10 Engage provides marketing tools to deliver &
automate content across a number of channels
including; Email, SMS, Mobile Push, WiFi Captive
Portal and OOH Digital Screens.

:_10 Labs is a research and innovation
environment where Skyfii's data science &
strategy teams build the products of tomorrow
and support custom client needs.
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Business Snapshot
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Types of Revenues

1. Multi-year SaaS subscriptions
2. Data & Marketing Services
3. Non-recurring
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Types of data points

>25 different capture points
that analyse billions of data
points monthly

Verticals

10 key verticals
Focus on Enterprise
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Customers

900+ customers
10,000+ venues
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Businesses typically use
Skyfii 10 in three phases...
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Establish Baseline
Metrics for Visitor
Behavior

Most venues start by using
Skyfii to get more value from

the technology infrastructure
they already have.

Dashboard

© Add New

Visits
379,929 a2

40m:24s a1

Sunday 12 pm




Z\ Add Context With
=== Additional Data Sources

D—

®

Skyfii IO can incorporate data from
multiple aspects of your business.

By selecting the right data sources,
Skyfii can add more context to the
data you're already collecting.

Survey
Responses

Infrared

Cameras

Counters




Z\ Engage Visitors To
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Obtain Deeper Insights

Obtain email, phone, name, zip code,
survey responses and other
visitor-provided data

Send and measure responses to email
campaigns, SMS messages, in-app
notifications, and mobile content.

LOCK + STEP ’ [
COLLABORATIVE

Welcome back Joe
Have you had lunch at our cafe?

$ Your next
purchase in
the Lock +
Step Cafe

REDEEM TODAY
—_—

Welcome to
Grand Hotel

Connect to free wifi & gain VIP
access to exclusive promos.

Mr. Mrs. Ms.
First Name (required)

Email (required)

Date of Birth

Month v Day v

Don't have an account? Sign up.




Addressable Market in Targeted Geographies
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4,700 1,279 134,385 22,442 161,642

Stadiums Airports Malls Universities Gyms

®

4,050 2,750 25,862 11.3m 40,163

Smart Cities Casinos Cultural Centres  Retail Outlets Hospitals






Operating Highlights
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FY19 Financial Highlights

Revenue 5-Year CAGR Total —I TOTAL OPERATING REVENUE GROWTH I—
$9.4m (FY19 v FY18) Operating Revenues @ operating EBTOA @ Total Operating Ravenue
AUD $12m
o o AUD $10m
0 0 i
AUD $8m
i N AUD $6m
Operating EBITDA Recurring Revenues
$0.88m (FY19 v FY18) $5.4m (FY19 v FY18) AUD $4m
AUD $2m
$0.7m
2150% | 450% | i
AUD -$2m
Churn Rate Cash at Bank AUD -$4m
as at 30 June -$5.6m

AUD -$6m

<1% | $1.33m
skyfiiO




Diversification of Revenue Mix

and Operating Markets

— FY19 REVENUE MIX F—— — OPERATING MARKETS F——

@ Domestic Revenue @ International Revenue

27.6%

Services
Revenue

55.1%

Recurring
Revenues

17.3%

Non-Recurring
Revenue

* Continued investment and expansion into international
markets

_ _ ¢ International revenue contributed 47% of total
* Strong growth in Recurring Revenue, up 50% YoY operating revenue in FY19 compared with 38% in FY18

* Recurring revenues deliver 85% gross margin with a

blended average of 71% across all three revenue types SkYﬁin




— TOTAL OPERATING REVENUE |—

—
Q1 FY2020 Results E /

AUD $2.5m

Reve n u e AUD $1.5m . ‘ ! | B |
$3.08m ’ 226% ~-_ BB E
(Q1 FY2020) |

AUD $0.5m

AUD $0.0m

Q1FY17 Q2FY17 Q3FY17 Q4FY17 Q1FY18 Q2FY18 Q3FY18 Q4FY18 Q1FY19 Q2FY19 Q3FY19 Q4FY19 Q1FY20

‘ Recurring Revenue ﬁ) Services Revenue Non-Recurring Revenue

Recurring

Revenues f 3 7 0/ — QUARTERLY RECURRING REVENUE —
$2.07m o AUD $2.5m

(Q1 FY2020)
AUD $2.0m g%m
AUD $1.5m
$1.33m
$1.21m
$1.10m
A R R* o AUD $1.0m sosam S0 $1.00m
$ 9 m o $063m  $0.64m
$0.53m
AUD $0.5m s0A1m— 047
AUD $0.0m

QIFY7  Q2FY17 Q3FYI7 Q4FVI7  QIFYIS Q2FY18  Q3FYI8 Q4FYI8  QIFYI9  Q2FYI9  Q3FYI9  Q4FYI9  QIFV20

@ Recurring Revenue

* Revenue inclusive of Beonic Transaction which completed on 9 July
* Annual Recurring Revenue (ARR) based on contracted recurring revenues as at the end of Q1 FY2020




~——| QUARTERLY RECURRING REVENUE |—

AUD 2.0m 27% $2.07m
BEONIC
CONTRIBUTION

$1.67m

Skyfii Completed the Acquisition skyhi‘®
of Beonic, 9th July 2019 Besnic.

Strategic Rationale AUD1.5m
e Portfolio of blue chip customers: Further e Hard synergies identified including

extends our customer base into retail, increase in recurring revenue,

muni€ipality and retail property in the EBITDA improvement, engineering

Alstralian, New Zealand and Asian markets and technical support efficiencies AUD 1.0m
e Technology/data diversification: e Attractive valuation multiple

increases the number of represented data compared to current SKF

sources available in the platform trading—acquisition multiple of
e Extends current capability: Skyfii already ~1.05x recurring revenues AUD0.5m

has 3,000 people counters deployed,
reporting functionality available

AUD 0.0m

QIFYI9  Q2FY19  Q3FY19  Q4FY19  QIFY20
@ skyfii Organic Recurring Revenue

Beonic Recurring Revenue Contribution

Q1 Milestones

e Significant sales pipeline already built across Beonic & Skyfii customer base

e Key customer migrations have already commenced with an overwhelming
positive response received from Beonic customer base on the Skyfii product
and service offering

e Beonic staff now fully integrated into the Skyfii operations







Global Footprint

47%

Los Angeles Sao Paulo London Melbourne
of revenues generated 9 9 9
from international
markets San Franscisco Lexington Cape Town Hong Kong

Q Q Q Q  |Qsne
+30%

International revenues
FY19 v FY18

30

countries across
5 continents

o)

Headcount




OIVENNIE ISEIES
Pipeline Snapshot

FY20 qualified advanced
stage pipeline of

~$25m

~45%

of pipeline in
international markets

Exit Q1 with

$9m ARR

— FY20 PIPELINE ——

$7.5m

Proposal Preparation

$8.3m

Proposal Presentation

$5.1m

Pilot Project

$3.9m

Contract Negotiation




KEY FOCUS AREAS OF FOCUS FOR FY2020

e  Conversion of key contracts within our
International markets

e  Deliver strong topline and recurring revenue
growth across all regions

e  Maintain focus on cash management and
maintaining a positive EBITDA position

e Integrate the Beonic (people counting) business
and expand offering into the UK, USA and Brazil

e Increase the number of datasets represented in
the 10 platform

e  Further build out our partnership with global
ecosystem partners

skyfiiiQ




(]

Important Notice and Disclaimer

This presentation has been prepared by Skyfii Limited (ACN 009 264 699) (Skyfii or the Company). The information contained in this presentation is current at the date of this presentation.
The information is a summary overview of the current activities of the Company and does not purport to be all inclusive or to contain all the information that a prospective investor may
require in evaluating a possible investment. This presentation is for general information purposes and is not intended to be and does not constitute a prospectus, product disclosure
statement, pathfinder document or other disclosure document for the purposes of the Corporations Act and has not been, and is not required to be, lodged with the Australian Securities &
Investments Commission. It is to be read in conjunction with the Company’s disclosures lodged with the Australian Securities Exchange.

The material contained in this presentation is not, and should not be considered as, financial product or investment advice. This presentation is not (and nothing in it should be construed
as) an offer, invitation, solicitation or recommendation with respect to the subscription for, purchase or sale of any security in any jurisdiction, and neither this document nor anything in it
shall form the basis of any contract or commitment. This presentation is not intended to be relied upon as advice to investors or potential investors and does not take into account the
investment objectives, financial situation or needs of any particular investor which need to be considered, with or without professional advice, when deciding whether or not an investment
is appropriate.

This presentation may contain information as to past performance of the Company. Such information is given for illustrative purposes only, and is not - and should not be relied upon as -

an indication of future performance of the Company. The historical information in this presentation is, or is based upon, information contained in previous announcements made by the
Company to the market.

This document contains certain "forward-looking statements". The words "anticipate", "believe", "expect", "project", "forecast", "estimate", “outlook”, “upside”, "likely", "intend", "should",
"could", "may", "target", "plan" and other similar expressions are intended to identify forward-looking statements. Indications of, and guidance on, future earnings and financial position and
performance are also forward-looking statements, as are statements regarding the Company’s plans and strategies and the development of the market.

Such forward-looking statements are not guarantees of future performance and involve known and unknown risks, uncertainties and other factors, many of which are beyond the control of
the Company, which may cause actual results to differ materially from those expressed or implied in such statements.

The Company cannot give any assurance or guarantee that the assumptions upon which management based its forward-looking statements will prove to be correct or exhaustive beyond
the date of its making, or that the Company's business and operations will not be affected by other factors not currently foreseeable by management or beyond its control. Such
forward-looking statements only speak as at the date of this announcement and the Company assumes no obligation to update such information. The release, publication or distribution of
this presentation in jurisdictions outside Australia may be restricted by law. Any failure to comply with such restrictions may constitute a violation of applicable securities laws.

All references to dollars are to Australian currency unless otherwise stated.

To the maximum extent permitted by law, the Company makes no representation or warranty (express or implied) as to the accuracy, reliability or completeness of any information
contained in this document. To the maximum extent permitted by law, the Company shall have no liability (including liability to any person by reason of negligence or negligent
misrepresentation) for any statements, opinions or information (express or implied), arising out of, contained in or derived from, or for any omissions from this document, except liability
under statute that cannot be excluded.
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