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Chairman’s Letter

Dear Shareholders,

It gives me great pleasure to write my first Chairman's letter to you. Whilst | have been on the board of Skyfii since it first listed in 2014,
I'have only taken on the Chairman'’s role in January of this year after the retirement of James Scott. | would like to thank James for his tireless
efforts over the past three years as Chairman of the company. What we have today very much reflects his commitment and leadership.

As the world's first omnidata intelligence company, Skyfii collects and analyses billions of data points each month from a range of venue
types across five continents. Our SaaS, cloud-based solutions help venues visualise, measure, predict, and influence customer behaviour,
creating better experiences for their visitors and customers.

Qur listing on the ASX provides strong roots into the Australian market and reflects our heritage. At the same time, we are a truly global
organisation with 54 staff in 8 countries delivering solutions to a portfolio of 8,500+ venues, under contract in over 30 countries.

2019 - Ayear of delivery

The 2019 financial year represented another period of exceptional underlying growth for the company, with the key metrics being:
Full year FY2019 total operating revenues of $9.4m, representing a 52% growth compared to FY2018
Delivered our second consecutive year of positive operating EBITDA' of $0.88m, compared to $0.35m in FY2018.

Positive operating EBITDA was a goal that the company set for FY19 and our ability to deliver on our forecasts should provide comfort to
investors that we can maintain the balance between growth and profitability.

Successfully executing on internal growth and acquisitions

Post FY19, Skyfii formally completed the acquisition of Beonic Technologies, a leading Australian consumer insights provider specialising
in camera and people counting technology. The transaction was highly complementary to our existing product offering and provides new
channels for our business to engage with customers. Furthermore, acquiring Beonic demonstrates Skyfii's commitment to diversifying its
product and service offering to position itself as a true omnidata intelligence company.

Skyfii received an overwhelmingly positive and supportive response from Beonic's key customers, consisting of blue-chip customers in the
Australian retail sector including AMP, Lend Lease, QIC, ISPT and The GPT Group that extends Skyfii's already market leading position in
the retail property segment in Australia.

Additional new customers including New Balance, Melbourne City Council, L'Oreal, David Jones and National Museum of Australia, provides
Skyfii a further diversified customer base across the lucrative retail, municipality, cultural centres and education verticals.

Furthermore, the acquisition provides a significant opportunity to upsell Skyfii's full suite of SaaS services to Beonic's existing portfolio of
customers and reflects our ability to identify, execute and complete value-adding acquisitions to complement our existing operations.
Our internal development activities delivered a steadily increasing level of customer engagement globally. Our focus on growth in the
American and European markets has seen a very sound level of new contract wins from those geographies, both in traditional verticals as
well as new areas such as museums, stadiums and municipalities. We will continue to investin on the ground people and channel partners
which we are confident will continue to open up further growth opportunities in global markets.
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Our people

As a technology and services company, our ability to create world leading software-based solutions and take them effectively to a global
market is fundamental to our success. The board is committed to maintaining the strongest team of data scientists, analysts and engineers
to allow Skyfii to continue to be a global leader in omnidata intelligence.

Furthermore, we have developed a very strong international sales and delivery team who are tasked with growing our global contracts and
transitioning Skyfii to be a truly international company. With our CEO and CPO based in the USA, our commitment to our global presence
is demonstrable, remaining strong and in sound hands.

Well positioned for FY20

In FY19, Skyfii took the deliberate decision to achieve sound ongoing growth through acquisition and a direct investment into our
distribution channels and in-house programming technology. We believe that this investment positions Skyfii very well for continued
customer engagement and revenue growth. We continue to set positive operating EBITDA as a fundamental target for our business, but
we remain committed to investing in driving growth. As we move in to FY20 | see the key areas of focus for the company as:

Deliver strong top line and recurring revenue growth across all regions
Close out large deals in our short and medium-term pipeline, particularly in the USA
Maintain focus on cash management and maintaining a positive operating EBITDA position

Our growing global presence will offer new opportunities for the business in FY20. We are also growing our presence in verticals outside
our traditional exposure to retail. New markets will continue to allow Skyfii to deliver on its historic growth rates.

| believe the company is well-positioned for a period of exciting growth as our investment in people, technology and global strategy
establish Skyfii in a world leading position in omnidata intelligence.

I'am pleased to have the opportunity to represent you as the Chairman of Skyfii and | am confident that the Skyfii team can continue to
deliver for you, the shareholder.

Yours faithfully,

Andrew Johnson
Chairman and Non-Executive Director

'Operating EBITDA is defined as earnings before interest tax, depreciation, and amortization, and adjusted to be inclusive of any R&D tax
incentive grants accrued or received, and exclusive of share, option-based payments and acquisition expenses.
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CEQO's Letter

Dear Shareholders,

I'am very pleased to report another year of strong growth at all levels for the company. We began the financial year with a number of key
objectives, including: further consolidation of our dominant position in the ANZ retail vertical, a continued focus on recruiting and enabling
new channel partners globally, delivering growth in our international markets, managing cash and maintaining a positive operating EBITDA
position and also continuing to investigate accretive acquisition opportunities to complement our strong organic growth rate.

FY19's results have shown successful delivery against all of these stated objectives. Firstly, our key financial and operating highlights
included significant growth in both topline and recurring revenues, we maintained a positive operating EBITDA position for the full year,
substantially grew topline and organic revenues, doubled our portfolio of venues under contract, with many new contract wins in the ANZ
retail vertical and continued revenue growth across all international markets. Post the end of the year we also successfully concluded
the acquisition of Beonic technologies, which will help to further accelerate our revenue growth and diversification into FY20 and beyond.

From an operations perspective, the company outpaced its internal forecasts, growing its venue portfolio to over 8,500+ venues under
contract, up from 4,500 in FY18. In addition, we successfully penetrated new verticals outside of retail including: Cultural centres (museums,
art galleries and libraries), Hospitals, Retail banking branches, Sporting stadiums, Smart Cities, Smart Commercial Buildings, Universities,
Grocery stores and Quick Service Retail (QSR) venues. Finally, we have successfully grown our operations within our international markets,
posting a number of new contract wins across the North America, EMEA and Brazil markets.

This year's successes would not have been possible without a supportive board and the continued commitment from the Skyfii team.
I would like to personally thank all of the Skyfii staff for your tireless efforts and | look forward to working alongside the team as we work
towards our goal of becoming the leading omnidata intelligence provider globally.

As we enter FY20, | firmly believe that the company will reach a significant inflection point and | am excited to share this next stage of the
journey with our team and shareholders.

Strong recurring revenue growth and improving operating earnings

Total operating revenue for the company in FY19 was up 52% YoY to $9.4m and our recurring revenues grew at a similar rate, up 50%
Yoy, at $5.2m. This is a very pleasing result and is testament to the momentum the company is delivering across all operating regions.
The company was pleased to deliver a positive operating EBITDA of $0.88m for the full year, which was a key milestone set and announced
by the business 12 months ago. We are very pleased that this milestone has been met and should provide our investors with confidence
as we continue to invest in our operating model.

Financial strength and flexibility

During FY19, the company continued to manage its cash position to reflect its growth aspirations, ending the year with cash at bank of
$1.33m. In May 2019, the company announced it had secured a $2m loan facility, which was a response to the increasing need for working
capital as a result of the acquisition of Beonic. This will also allow Skyfii to better manage operating capital to support our growth rate as we
look to scale further within the international markets. The company remains focused on managing its cost base, while continuing to invest
in growth and the drawdown facility will provide access to further growth capital as needed.

investing in our product and distribution

The company continued to invest into its proprietary and market leading technology platform. Major milestones include the release of our
omnidata intelligence functionality and integration with a variety of people counting solutions, the launch of our custom reporting suite
through 10 Labs and various new reporting features including student attendance reporting for the higher education vertical.

The company has maintained a strategy of scaling international operations through distribution via channel partners and we welcomed
new global Managed Service Provider (MSPs) to our list of supported partners during FY19.

Positioning ourselves as an industry pioneer through omnidata intelligence
2019 has been a breakthrough year for us in more ways than one.

We have now developed a global positioning strategy that will help us stand out from the crowded “WiFi analytics” and “WiFi marketing”
spaces. As shareholders may recall, our technology platform initially relied solely on WiFi data to understand visitor behavior. However,
we've long recognised that our customers would need more than a single data source to paint a complete picture of what's happening
in their venues. To that end, we've invested heavily in integrating other data sources in our platform, such as people counters. We've also
enhanced these data sources by building our our data services team, who have provided our customers with much needed expertise with
data science, research, and other services.

However, while our technology and services offerings have advanced tremendously, our messaging had not kept pace. At the same time,
the market continued to perceive us as a “WiFi" company, which hindered our ability to build awareness around our more sophisticated
solutions. To address this, Skyfii has crafted a new narrative around a concept we're calling ‘omnidata intelligence’. This methodology
provides customers with the right data, intelligent technology, and experienced people to gain insights about their venues. Instead of
having to take on expensive and risky ‘big data’ projects, our customers can benefit from this new approach to get value from their data
reliably and quickly.
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We have already begun incorporating messaging around omnidata intelligence in our marketing and communications strategy, and you
can expect us to continue evangelizing for this new and exciting approach.

New contract wins

During FY19 the business continued to deliver new contract wins. Importantly we are seeing an increasing level of customer engagement

in new verticals such as stadium, municipalities and museums which highlight the ability of our technology to add value outside of our

historic focus on retail. We are also seeing an uplift in the contracts signed outside of Australia reflecting the truly global potential for our

business.

A selection of our key contract wins during 2019 are;

- Increased our presence in Stadium verticals through deals with the iconic Sydney Cricket Ground and Somerset County Cricket Club UK

+ Consolidated our presence in our core retail vertical with contracts with Fortius Funds Management, expanded contract with Nando's in
South Africa, US Retail Group Cafaro, Tanger Outlets and Home Consortium

+ Expanded our presence in Latin America through contracts with Habibs Restaurants, Dasa Group Medical Centers and white goods
retailer, Frigelar

+ Entered into new verticals through contracts with the National Library of Australia, Dayton Arena in Ohio and the San Francisco Museum
of Modern Art

Our global focus

Skyfii's suite of SaaS products are truly global in their ability to capture and analyse customer behavior data. Australia has been our
traditional region of focus as we developed our technologies and software with our large base of local customers and relationships.
As our offerings have enhanced and products refined, we are in a position where we are now successfully able to leverage our offerings
into the global marketplace. We are further increasing our on the ground presence in the USA, Europe & Asia and working with local
channel partners to broaden our distribution network. Our global strategy is gaining momentum with recent contract wins in Brazil and
the USA and a very strong and large pipeline of enterprise customer opportunities.

Positive outlook for FY20 and beyond
As we enter FY20, with contracted recurring revenues of $6.0m (pre-Beonic acquisition) to be recognised over the new financial year,
Skyfii is well positioned to deliver another very strong financial and operating performance.

In addition to continued expected growth at both the topline and recurring revenue lines, the company will continue to focus on maintaining
a positive operating EBITDA result for the full year. The company expects to see a significant contribution from the North America and
EMEA regions and is at this stage continuing to invest into its operating model to support this expected growth.

We have successfully diversified our product and services offering to now include analytics reporting from new data sources, including
People Counting technology, 2D and 3D cameras, Point of Sale terminals, Mobile Applications, Live Weather and Social Media. The inclusion
of new data sources provides a clear competitive advantage and increases the opportunity to sell through additional products and services
to our current and prospective customer base.

Skyfii is well positioned to become the preferred omnidata intelligence partner for physical venues globally.
Key areas of focus for Skyfii in FY20:

Conversion of key contracts within our international markets

Deliver strong topline and recurring revenue growth across all regions

Maintain focus on cash management and maintaining a positive operating EBITDA position

Integrate the Beonic (people counting) business and expand offering into the UK, USA and Brazil

Further increase the number of datasets represented in the 1O platform

Further build out our channel partnerships with global ecosystem partners

On behalf of the Skyfii team I would like to thank the board, our talented and committed team and our shareholders for another great year
and we look forward to delivering another successful year in FY20.

Yours faithfully,

—4c—

Wayne Arthur
CEO and Executive Director
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Review of Operations

Skyfii business overview

Skyfii is a global omnidata intelligence company which is
transforming the way organisations collect, analyse and
extract value from data and we exist to help physical venues
use data to better understand visitor behaviour and improve
experiences.

Physical venues need access to data and insights if they are
going to operate successfully. However, many businesses
don't have the resources or in-house capability to make use
of this data. Skyfi's omnidata intelligence approach helps
provide actionable insights reliably, and securely.

1. RIGHT DATA
Skyfii 10 supports data collection from a growing number

OMNIDATA
INTELLIGENCE

of data sources, many of which are already present within
physical spaces today. This consolidation of data provides
venues the ability to build a holistic view of the visitor
experience and the factors that influence it. The scope, scale

The practice of omnidata intelligence means combining

3 key elements;
1.The right data
2. Intelligent technology

and integrity of our data allows our customers to maximize 3. Experienced people

their client engagement and satisfaction.

PODDO® 6 @

Beacons Survey Advertising ERP CRM & Web Infrared
Responses Networks Marketing
) (fm
Cameras Weather Mobile POS People Social Wi-Fi
Counters
—
A

| - -
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Our SaaS cloud-based solution, the 10 Platform, helps
venues , gather and visualise data, in order to measure, @ @
predict, and influence customer behaviour, thereby creating =
better experiences for their visitors and customers.

2. INTELLIGENT TECHNOLOGY

|0 Insights
Bl Dashboard &
I0 Connect automates the collection, storage and Automated Reporting

processing of data from a wide variety of sources

including; WiFi, Camera, CRM, Survey, BLE / Mobile Apps, Bl :

Weather, POS / Sales, ERP / Accounting and Finance. = ‘

10 Insights automates the reporting of data collected = :

in real time providing tangible insights such as visitor

counts, dwell time, traffic flow and venue conversion. 10 Connect 10 Engage
Data Ingest & i Multichannel

10 Engage provides marketingtoolsto deliver &automate Centralisation Marketing
content across a number of channels including; Email, Automation
SMS, Mobile Push, WiFi Captive Portal and OOH Digital

Screens.

10 Labs is a research and innovation environment where 10 Labs

Skyfii's data science & strategy teams build the products Research & Innovation
of tomorrow and support more custom client needs. Environment

7
\_
—

[nl
|

Our SaaS product offering is modular, thereby allowing our customers the flexibility to ‘start small’ and grow with us. During the FY19 year we
successfully launched our 10 Labs as well as camera and people counting technology, with more product and service offerings set to be launched
in FY20.

3. EXPERIENCED PEOPLE

Our business offers more than just data. Skyfii's expert data scientists, strategists, and marketers develop customized solutions designed around
your venue's unique needs. We service our customers in the following areas:

Data Science + Market Research
Data Visualisation + Marketing optimization
Campaign Support + Data Sourcing

Our people and technology ensure that our solutions are customised to allow physical venues to optimise the experience of the venue for their
customers.
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Review of Operations continued

Go-to-market strategy

Our go to market strategy utilises a combination of our own
direct sales efforts, predominantly in the ANZ region and revenue
generation through key channel partnerships, which is our preferred
sales approach in our international markets.

With a total employee base of 54, we have set up small, nimble sales
and support teams in each of our international markets to support
and enable sales through a global channel partner ecosystem which
includes bluechip enterprise companies such as:

Optus

Dimension Data

Hewlett Packard Enterprises (HPe)
Cisco

AT&T

Channel partners are typically paid a percentage of revenue (10%-
30%) and fall into the following categories:

Technology partners: Technology partners enable delivery of Skyfii's
solutions or increase our capabilities using a ‘better together’ go-to-
market approach. Examples of these partnerships include Hewlett
Packard & Cisco Meraki.

Managed service providers (MSPs): MSPs purchase direct from
Skyfii, retain title and provide a fully managed solution to customers
that may also be bundled with a managed WiFi solution (using a third
party WiFi provider). MSPs can provide critical go-to-market capabilities
such as technical assistance centre (TAC) support, managed network
operations centres (NOC), proof of concept support and enterprise
customer deployment capabilities. Examples of these partnerships
include Optus & Dimension Data.

Value added resellers (VARs): VARs typically provide a route to
market for large SMB opportunities. They provide varying degrees of
professional services (e.g. design, installation, integration) but many
have limited capabilities to provide NOC and TAC support services.
Examples of these partnerships includes Telcomms & Jade Solutions.

QO

Product Development

The product underwentsignificant product research and development
within FY19. Development has focused on the following key areas:

Data Quality and Enhanced Multi-Datasource Capabilities

The Skyfii Connect module continues to be enhanced to support
the growing categories of data for streamlined integration and
provisioning, the goal of which is to improve overall data quality.
The Skyfii 10 Insights module was enhanced to provide advanced
reporting capabilities regarding the correlation and influence of
related data types.

Intelligent Campaign Tools

The Skyfii 10 Engage module was enhanced to deliver targeted
campaigns based on machine learning and predictive models.

Vendor Support

Skyfii continued its support of data category and vendor agnostic
sources with the introduction of new Wi-Fi, 2D/3D Camera, CRM and
SMS providers.

Data Privacy

Skyfii treats data production, privacy and security very seriously. How
data is collected, stored and used is of the utmost importance to
our business, including supporting our customers’ compliance with
General Data Protection Regulation (GDPR).

As part of this continued commitment to data privacy, Skyfii ensured
its compliance with GDPR, which came into effect on 25 May 2018.

Skyfii also takes a number of steps to ensure our data remains secure
at every stage. This includes storing data securely in ISO 27001, SOC
lll, PCI DSS certified data centres. Data is kept within jurisdictional
boundaries. Data is transmitted and stored using multiple levels of
encryption that enforce the industry's most secure algorithms, such
as 256 bit AES.
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Key Verticals and New Customer Contracts

The company continued to successfully diversify its addressable
market during FY19 - accelerating growth in new target verticals whilst
extending its penetration in established verticals. This diversification
resulted in an extensive number of new contract wins, in new and
exciting verticals, announced throughout the financial year. The
number of venues under contractinclude Healthcare venues, Cultural
centres (museums), Hospitals, Retail banking branches, Sporting
stadiums, Smart Cities, Smart Buildings, Universities, Grocery stores,
Quick Service Retail (QSR), and Department store retailers.

The company continued to extend its dominance in the retail property
sector in Australia and made significant headway in this lucrative
vertical in the United States, Brazil, United Kingdom and Europe.

A list of announced contracts during FY19 can be found below,
however, this list is non-exhaustive and does not reflect the entirety
of contracts secured during FY19.

Skyfii signs five year contract with Sydney Cricket Ground

(12 June 2019)

Sydney Cricket Ground, an iconic Australian sporting stadium,
signed a five year contract to deploy Skyfi's 1O Connect’ (data
collection) and IO Insight’ (data analytics) across the stadium.

Skyfii signs three year contract with Fortius Funds
Management (4 April 2019)

Fortius Funds Management signed a three year contract to deploy
Skyfii's 10 Connect’ (data collection) and ‘IO Insight’ (data analytics)
across two Australian shopping centres, including Mid-City Centre
in Sydney and Albany Creek Village in the greater Brisbane region.

Skyfii secures three-year contract with National Library of
Australia (19 March 2019)

The National Library of Australia, based in Canberra, signed a
three year contract with Skyfii to deploy Skyfii's 1O Connect’ (data
collection) and 1O Insight’ (data analytics) across the library.

Skyfii extends Nando's agreement to South Africa extending
international partnership (7 March 2019)

After the initial signed MSA with Nando's Australia and expansion
to Nando's in the UK., Skyfii extended its deployment to include
an additional 260 restaurants in South Africa. This expansion
takes Skyfii's total deployment to 780 Nanda's restaurants globally,
including the UK and Australia restaurants.

Skyfii signs master services agreement with North American
retail property group Cafaro (5 March 2019)

Cafaro Company, a North American retail property group, signed
a three year Master Services Agreement (MSA) to deploy Skyfii's
full suite of IO Platform’ services into Eastwood Mall in Ohio. This
agreement has since extended to include 3 additional mall venues.

Skyfii signs contract with San Francisco Museum of Modern
Art (26 February 2019)

Representing Skyfii's first client in the cultural centre vertical in the
United States, the San Francisco Museum of Modern Art signed
an initial one year contract to deploy Skyfi's 10 Connect’ (data
collection) and ‘IO Insight’ (data analytics) services. This contract
has recently expanded to include delivery of People counters and
People counting analytics.

Skyfii signs contract with leading large format retail landlord -
Home Consortium (13 February 2019)

Home Consortium, a leading Australian large format retail landlord,
signed a three year contract to deploy Skyfii's 10 Connect’ (data
collection) and ‘10 Insight’ (data analytics) across 23 centres with a
further 18 centres planned for future deployment.

Skyfii signs three year contract with Somerset County Cricket

Club in U.K. (5 February 2019)

Representing Skyfii's first stadia client in the United Kingdom,
Somerset County Cricket Club signed a three year contract to
deploy Skyfii's full suite of 10 Platform'’ services across the stadium.

Skyfii partners with Cincinnati Bell to deploy a Smart City and
University in North America (30 January 2019)

An initial five year contract delivered by North American Skyfii
reseller, Cincinnati Bell, to deploy Skyfii's full suite of 10 Platform’
services across the City of Fairborn and University of Dayton in
Ohio.

Skyfii signs contract with leading Australian property group
ISPT (5 November 2018)

Major Australian property group, ISPT, signed a one year contract
for the deployment of Skyfii's ‘1O Insight’ (data analytics) across 32
shopping centres and commercial office towers located in Australia.

Skyfii signs multi year contract with Habib's restaurant chain
in Brazil (16 October 2018)

Further solidifying Skyfii's position in the Quick Service Restaurant
(QSR) vertical, Skyfii signed a three year contract with Habib's,
a restaurant chain in Brazil. The contract included the total
deployment of Skyfii's 10 Connect’ (data collection) and ‘IO Insight’
(data analytics) across 360 Habib's venues.

Skyfii Signs Three Year Contract with Brazilian Retailer
Frigelar (4 September 2018)

Frigelar, a national white goods retailer in Brazil, signed a three
year contract for the deployment of Skyfii's full suite of 1O Platform’
services across 31 retail venues. The agreement includes access
to 10 Connect (data collection), 1O Insight’ (data analytics) and 10
Engage’ (marketing tools).

................................................................................................................ 1
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Skyfii Signs Multi Year Contract with French Retailer Kooples
(28 August 2018)

Representing Skyfii's first retailer signed in France, the three
year signed contract with fashion retailer Kooples, included the
deployment of 1O Connect’ (data collection) with a basic level of
analytics across 100 Kooples retail venues.

A snapshot of our current enterprise customer base

Skyfii Renews Contract with Waverley Council

(14 August 2018)

After a successful two year relationship with Waverley Coundil,
Skyfii renewed the contract with the council for a further one year
term. The renewal includes the recent inclusions of WiFi services to
Bondi Junction, which provides Waverley Council with key insights
into public transport utilisation between the beaches and the Bondi
Junction transport hub.
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Key operating highlights
Founded in 2012, Skyfii has grown to provide services to 8,500+ venues, culminating in the collection of 29.9+ million unique registered users
across by our our customers base.

TOTAL USER REGISTRATIONS QUARTERLY CUSTOMER VISITS

30 million 300 million

20 million 200 million

10 million 100 million

S \" oW W KRR RO o é‘*" qx\b é"b q\“b é"b qx'(\ q\'(‘ qx'(\ é‘(\ é-& 4\'& < Qx“q’ 4\““ q\*q Ny ,(-\*q
BRSNS A S AN ISR IR O R R AT P R

Total registered user base increased by 10.7% QoQ Q4 FY19 customer visits increased by 12.89% QoQ from
from 27 million to 29.9 million 253 million to 286 million.
Overview of financial performance FY19 Revenue & EBITDA results
In FY19, the company delivered total operating revenues of — A'°%"™
$9.4m, representing a 52% growth when compared with FY18 and
recurring revenues of $5.2m, representing a 50% growth when AUbs1om
compared with FY18. This places the Company in a very strong AUD $8m

financial position for FY20.

The growth inrevenueis a result ofthe company’s focus on delivering AUD $6m
high margin, multi-year, recurring revenue contracts and growth in

our services offering to our customer base, both domestically and AUDs4m
internationally across a growing number of industry verticals. AUD $2m $2.3m
The company delivered a positive operating EBITDA of $0.88m for S
the full year. Maintaining a positive operating EBITDA for the full 0
year FY19 was a key milestone set and announced by the business
12 months ago. We are very pleased that this milestone has AUD-52m
been met and should provide our investors with confidence as AUD -4 "
we continue to invest in our operating model in our international S -$4.0m
operations. AUD -$6m -$5.4m Ry
FY16 FY17 FY18 FY19

The increase in net loss is a result of non-cash accounting
adjustments made up of share based payments valued using the @ Operating EBTDA Total Operating Revenue (@) Recurring Revenue Net Loss
black scholes method, the amortisation of the Causely aquisition

(completed February 2018) and Beonic acquisition costs (completed

July 2019) when compared with the prior year.

................................................................................................................................................................................................................................................................ 13
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Revenue Channel Categories

The categorisations of revenue channels, defined as recurring,
non-recurring and services revenues.

Recurring Revenues

The company's core revenue base is derived from subscriptions
o its Software as a Service (SaaS) 10 platform, comprised of 10
Connect (data collection), IO Insight (data analytics) and 10 Engage
(marketing tools) modules. Modules can be purchased packaged,
as a combination or in isolation, and are typically contracted on 1,3
or 5 year terms.

Non-recurring Revenues

Non-recurring revenues are generated from the deployment of
hardware and infrastructure, implementations and upfront setup
fees, which underpin recurring revenues.

Services Revenues

Providing additional paid services to clients, services revenues are
generated from the payment of projects undertaken by both the
Data Consultancy and Marketing Services team, including revenues
generated from customers of the Causely (US) business. Revenues
generated from services are received as either recurring or fixed
fee projects.

TOTAL OPERATING REVENUE - BY QUARTER

AUD $3.0m

AUD $2.5m

AUD $2.0m

AUD $1.5m
$1.10m

AUD $1.0m
$0.75m  §0.73m
$0.63m

AUD $0.5m

AUD $0.0m

$0.89m

$2.41m $2.45m
$2.26m $2.24m

Q1FY17 Q2FY17 Q3FY17 Q4FY17 Q1FY18 Q2FY18 Q3FY18 Q4FY18 Q1FY19 Q2FY19 Q3FY19 Q4FY19
Non-recurring Revenue ® Services Revenue B Recurring Revenue

QUARTERLY RECURRING REVENUE

AUD $1.75m

AUD $1.50m

AUD $1.25m

AUD $1.00m

AUD $0.75m

AUD $0.50m

AUD $0.25m

AUD $0.00m

Q1FY17 Q2FY17 Q3FY17 Q4FY17 Q1FY18 Q2FY18 Q3FY18 Q4FY18 Q1FY19 Q2FY19 Q3FY19 Q4FY19

® Recurring Revenue

14
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Cash position

As at 30 June 2019, the company maintained a cash position of
$1.33m, down from $1.46m at the end of the previous year (ending
30 June 2018), as a result of over $175k in costs related to the
acquisition of Beonic (completed 9 July 2019), upfront costs of
delivering multiple infrastructure deployments in the Australian
market and timing of customer payments to be received in FY20.

On 14 May 2019, the company announced it obtained unsecured
loan facilities of $2 million in aggregate from sophisticated investors,
Thorney Technologies Ltd (ASXTEK), Jagafii Pty Ltd a company
associated with Skyfii director, Jon Adgemis and BMR Securities Pty
Ltd. The initial term of the loan facility is for 2 years and matures
on 31 May 2021, with a conditional option to extend for a further
12 months.

The company expects to maintain its cash balance in the coming
year, while at the same time continuing to invest in growing
revenues.

Post Financial Year End
Acquisition and Global Development

As we have stated previously, we are building an omnidata intelligence
practice for our customers and our ability to secure value-added and
accretive acquisitions is a key part of this strategy. We were extremely
pleased to complete the acquisition of Beonic Technologies, a leading
Australian customer insights provider specialising in camera and
people counting technology. The transaction is highly complementary
to our existing product offering and allows Skyfii to add more revenue
opportunities to new and existing customers.

People counters provide physical venues with an effective way to
capture high-fidelity, granular analytics on visitor movement throughout
their venues. Additionally, the ability to correlate their data with other
sources in the Skyfii ‘1O Platform’ - such as WiFi, POS, and weather - can
help venues improve the depth of intelligence they can gather. While
the IO Platform” already supports the ingestion and visualisation of
people counter data, the acquisition of Beonic allows us to augment
those capabilities, and integrate with an even wider range of devices
and customer opportunities.

Skyfii received an overwhelmingly positive and supportive response
from Beonic's top customers, consisting of blue chip customers in the
Australian retail sector including AMP, Lend Lease, QIC, ISPT and The
GPT Group that extends Skyfii's already market leading position in the
retail property segment in Australia.

Additional new customers including New Balance, Melbourne City
Council, 'Oreal, David Jones and National Museum of Australia,
provides Skyfii a further diversified customer base across the lucrative
retail, municipality, cultural centres and education verticals.

We estimate that Beonic will deliver a pro-forma 30% increase in Skyfii's
annualised Recurring Revenue base and the acquisition is anticipated
to be operating EBITDA accretive in the first full year post completion.

Furthermore, the acquisition provides a significant opportunity to
upsell Skyfii's full suite of Saa$S services to Beonic's existing portfolio of
customers and reflects our ability to identify, execute and complete
value adding acquisitions to complement our existing operations.

Outlook for FY20 and beyond

As we enter FY20, with contracted recurring revenues of $6.0m
(pre-Beonic acquisition) to be recognised over the new financial
year, Skyfii is well positioned to deliver another very strong financial
and operating performance.

In addition to continued growth at both the topline and recurring
revenue lines, the company will continue to focus on maintaining
a positive operating EBITDA result for the full year. The company
expects to see a significant contribution from the North America
and EMEA regions and is at this stage continuing to invest into its
operating model to support this growth.

The company has successfully diversified its product and service
offering to now include analytics reporting from new data sources,
including People Counting technology, 2D and 3D cameras, Point of
Sale terminals, Mobile Applications, Live Weather and Social Media.
The inclusion of new data sources provides a clear competitive
advantage and increases the opportunity to sell through additional
products and services to our current and prospective customer
base. Skyfii is well positioned to become the preferred omnidata
intelligence partner for physical venues globally.

Key areas of focus for Skyfii in FY20:
+ Conversion of key contracts within our International markets

+ Deliver strong topline and recurring revenue growth across all
regions

+ Maintain focus on cash management and maintaining a positive
operating EBITDA position

+ Integrate the Beonic (people counting) business and expand
offering into the UK, USA and Brazil

+ Increase the number of datasets represented in the 10 platform
+ Further build out our partnership with global ecosystem partners

................................................................................................................ 15
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Directors’ Report

Your Directors submit the financial report of Skyfii Limited (Skyfii or the Company) for the year ended 30 June 2019. In order to comply
with the provisions of the Corporations Act 2001, the Directors report as follows.

Directors

The names and particulars of the Directors of the Company during or since the end of the financial year (Directors) are:

Name, independence

status and qualifications

Experience, interests in shares,
special responsibilities and other directorships

Andrew Johnson

Independent Non-Executive
Chairman from 31 January
2019

Independent Non-Executive

Director until 30 January 2019

(appointed November 2014)

BComm., M Sc.
FAICD

+ Mr Johnson, a highly experienced and successful telecommunications industry executive, previously

Chairman of Kumul Telikom Holdings Ltd, a telecommunications company in the South Pacific region
and Chairman of bmobile-Vodafone, a mobile service provider for Papua New Guinea and the Solomon
Islands and a Director of Dataco, the PNG national transmission company. He is also Managing Partner
of Delta Systems International, a designer and builder/operator of telecommunications and defence
systems. His prior roles include Divisional Manager for Computer Science Corporation’s Australian

and NZ Communications and Defence Division, CEO of Tenix (formerly Transfield) Defence Systems,
which grew to become Australia’s largest Defence company during his tenure and Managing Director of
Telstra's Data and Online Division.

+ Member (Chairman) of the Audit and Risk Committee.
+ Holds a relevant interest in 5,183,861 shares and 910,000 options over an equivalent number of

unissued shares.

+ No other listed company directorships.

Lincoln Brown

Independent Non-Executive
Director
(appointed 27 April 2018)

+ Mr Brown, was the founder and chairman of Causley and a sophisticated technology entrepreneur who

sold his mobile technology business to Zynga in a very successful exit. He brings expertise in mobile
tech, data science and machine learning and a wealth of US based contacts to the Skyfii board and will
assist in Skyfii's North America expansion.

- Member of the Remuneration and Nomination Committee.
+ Holds a relevant interest in 374,150 shares.
+ No other listed company directorships.

Susan O’'Malley

Independent Non-Executive
Director (appointed 24
September 2018)

BBus
GAICD

U6 s

+ Ms O'Malley, is a former Westfield/Scentre Group executive having held various senior managerial roles.

Sue will support Skyfii's push into the retail property sector both domestically and internationally.

+ Member (Chairperson) of the Remuneration and Nomination Committee and a member of the Audit

and Risk Committee.

+ Holds a relevant interest of 170,068 shares.
+ No other listed company directorships.
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Name, independence
status and qualifications

Experience, interests in shares,
special responsibilities and other directorships

Jon Adgemis

Independent Non-Executive

+ Mr Adgemis, is a former Managing Director of Mergers & Acquisitions at KPMG. Jon will assist Skyfii as it

grows and expands its operations globally and builds on its strong top line sales growth trajectory.

Director (appointed 24 + Member of the Remuneration and Nomination Committee and a member of the Auditor and Risk
September 2018) Committee.

+ Holds a relevant interest of 33,260,006 shares.

+ No other listed company directorships
Wayne Arthur + Mr Arthur, a co-founder of Skyfii, built a long standing career in the outdoor media sector in senior

: ) ) managerial roles for companies such as Titan Media Group and EYE Corp. His experience in these roles
Chief Executive Officer/ h d three international markets. He has b ible for the delivery of key contracts and
Executive Director (appointed as spanr:]e rie ge;nz ional mar de s. He has been responsible for the delivery of key contracts an
artnerships to the il business to date.

20 November 2014) P » e

+ Holds a relevant interest in 11,626,211 shares, 3,075,000 ESP shares and 3,739,463 EOP Options.
BComm.

+ No other listed company directorships.

James Scott

Independent Non-Executive
Chairman
(resigned 31 January 2019)

Shaun Bonett

Independent Non-Executive
Director
(resigned 29 November 2018)

Roger Hatem

Independent Non-Executive
Alternate Director
(resigned 29 November 2018)

Company Secretary

Koreen White
Company Secretary
(appointed 4 August 2017)

CPA Australia
BBus(Acc)

+ Ms White has 21 years' experience in listed and unlisted, Australian and US-based corporate entities

having worked across the technology, media and telecommunications (TMT) sector.

+ Holds a relevant interest in 428,788 shares, 1,400,000 ESP shares and 1,792,283 EOP Options.
+ No other listed company directorships.

...................................................................................................................................................................................... 17
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Directors’ Report continued

Meetings of Directors

During the financial year, 7 meetings of Directors were held. Other matters arising during the year were resolved by circulating resolutions.

The following persons were Directors of the Company during the financial year, with attendance to meetings of Directors as follows:

Directors’
Meetings

Eligible to attend  Attended

Audit and Risk
Committee Meetings

Eligible to attend  Attended

Nomination and Remuneration
Committee Meetings

Eligible to attend  Attended

Andrew Johnson 7 7 2 2 4 4
Lincoln Brown 7 7 - - 4 4
Susan O'Malley 5 5 1 1 1 1
Jon Adgemis 5 5 - - 1 1
Wayne Arthur 7 7 - - - -
James Scott 4 4 1 1 3 3
Shaun Bonett / Roger Hatem® 3 2 - - 3 3
Note:

(1) Roger Hatem attended 1 board meeting on behalf of Shaun Bonett

Principal activities

The principal activity of the Group during the financial year was the
provision of data analytics services.

Review of operations

The consolidated entity's loss attributable to equity holders of the
Cormpany, after providing for income tax, amounted to $4,035,527
(20718 loss: $2,009,719). Refer to the commentary in the Review of
Operations.

Dividends paid or recommended
In respect of the financial year ended 30 June 2019, there have
been no dividends paid or provided for (2018: nil).

Significant changes in state of affairs
There are no significant changes in the state of affairs of the parent
entity occurred during the financial year:

Subsequent events

On 9 July 2019, the Company announced the acquisition of the
Beonic business from Beonic Technologies (Beonic). Beonic is a
leading Australian customer insights provider specialising in camera
and people counting technology.

This transaction possesses an attractive valuation multiple of
~1.05x annual Recurring Revenue contract value. The consideration
comprises of $0.1 cash and $0.4m in Skyfii scrip upon completion,

QB

with up to $1.167m in deferred scrip consideration based on
successful contract renewals in the first year post completion.

Other than the above matter there are no other matters or
circumstances that have arisen since 30 June 2019 that have
significantly affected, or may significantly affect:

the Group's operations in the future financial years, or

the results of those operations in future financial years, or

the Group's state of affairs in the future financial affairs.

Future developments

Disclosure of information regarding likely developments in the
operations of the consolidated entity in future financial years
and the expected results of those operations is likely to result
in unreasonable prejudice to the Company. Accordingly, this
information has not been disclosed in this report.

Environmental regulations

The Group's operations are not involved in any activities that have
a marked influence on the environment. As such, the Directors
are not aware of any material issues affecting the Group or its
compliance with the relevant environment agencies or regulatory
authorities.
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Indemnification of officers and auditors

During the financial year, the Company paid premiums based on
normal commercial terms and conditions to insure all directors,
officers and employees of the Group against claims brought
against the individual while performing services for the Group.
The premium paid has not been disclosed as it is subject to the
confidentiality provisions of the insurance policy. Except as noted
below, the Company has not otherwise, during or since the financial
year, except to the extent permitted by law, indemnified or agreed
to indemnify an officer or auditor of the Company or of any related
pody corporate against a liability incurred as such an officer or
auditor.

The Company has previously entered into a Deed of Indemnity,
Insurance and Access with each of its current Directors. The
purpose of the Deed is to:

confirm the indemnity provided by the Company in favour of
Directors under the Company's Constitution;

include an obligation upon the Company to maintain adequate
Directors and Officers liability insurance; and

confirm the right of access to certain documents under the
Corporations Act.

Non-audit services

Amounts paid or payable to the auditor for non-audit services
provided during the year by the auditor amounted to $6,000 (FY18:
$7,663).

The Directors are satisfied that the provision of non-audit services in
the form of tax compliance services, during the year, by the auditor
(or another person or firm on the auditors' behalf) is compatible
with the general standard of independence for auditors imposed
by the Corporations Act.

The Directors are of the opinion that the services as disclosed
in Note 19 to the financial statements do not compromise the
external auditor's independence, based on advice received from
the Audit and Risk Committee, for the following reasons:

all non-audit services have been reviewed and approved to
ensure that they do not impact the integrity and objectivity of
the auditor; and

none of the services undermine the general principles relating
to auditor independence as set out in Code of Conduct APES
110 Code of Ethics for Professional Accountants issued by the
Accounting Professional & Ethical Standards Board, including
reviewing or auditing the auditors own work, acting in a
management or decision making capacity for the Company,
acting as advocate for the Company or jointly sharing economic
risks and rewards.

Officers of the Company who are former audit partners of
Hall Chadwick

There are no officers of the Company who are former audit partners
of Hall Chadwick.

Auditor’s Independence Declaration

The auditor's independence declaration is included on page 26
of this report and forms part of the Directors’ Report for the year
ended 30 June 2019.

Proceedings on behalf of Company

No person has applied for leave of Court to bring proceedings on
behalf of the Group or intervene in any proceedings to which the
Group is a party for the purpose of taking responsibility on behalf of
the Group for all or any part of those proceedings. The Group was
not a party to any such proceedings during the year.

................................................................................................................ 19
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Remuneration report

The Remuneration Report, which has been audited, details the
nature and amount of remuneration for each Director and the
Executives.

Key management personnel (KMP) include:

the following persons who were Directors of Skyfii Limited during
the financial year:

- Andrew Johnson - Non-Executive Chairman
Lincoln Brown - Non-Executive Director

- Susan O'Malley - Non-Executive Director
(effective from 24 September 2018)

- Jon Adgemis - Non-Executive Director
(effective from 24 September 2018)

- Wayne Arthur - Chief Executive Officer

- James Scott - Non-Executive Chairman
(resigned 31 january 2019)

+ Shaun Bonett - Non-Executive Director
(resigned 29 November 2018)

Roger Hatem - Non-Executive Alternate Director
(resigned 29 November 2018)

the following persons also had the authority and responsibility for
planning, directing and controlling the major activities of the Group,
directly or indirectly, during the financial year:

- John Rankin - Managing Director, Australia
and Chief Operating Officer

- Jason Martin - Chief Product Officer
Koreen White - Finance Director and Company Secretary
Michael Walker - Chief Information Officer

+ lan Robinson - Sales Director

DO s

1. Remuneration policy

The performance of the Group depends upon the quality of its
directors and executives. The Group recognises the need to attract,
motivate and retain highly skilled directors and executives.

The Board of Directors, through its Nomination and Remuneration
Committee, accepts responsibility for determining and reviewing
remuneration arrangements for the Directors and Executives.
The Nomination and Remuneration Committee assesses the
appropriateness of the nature and amount of remuneration
of Directors and Executives on a periodic basis by reference to
relevant employment market conditions, giving due consideration
to the overall profitability and financial resources of the Group, with
the objective of ensuring maximum stakeholder benefit from the
retention of a high quality Board and executive team.

Non-Executive Director remuneration

Fees and payments to Non-Executive Directors reflect the demands
which are made of the Directors in fulfilling their responsibilities.
Non-Executive Director fees are reviewed annually by the Board.
The constitution of the Company provides that the Non-Executive
Directors of the Company are entitled to such remuneration, as
determined by the Board, which must not exceed in aggregate
the maximum amount determined by the Company in a general
meeting. The most recent determination was at a general meeting
held on 3 December 2012 where the shareholders approved a
maximum aggregate remuneration of $500,000. Annual Non-
Executive Directors' fees currently agreed to be paid by the
Company are $300,000 inclusive of superannuation.

Executive and Executive Director remuneration

Fixed remuneration consists of base remuneration (which is
calculated on a total cost basis and includes any fringe benefits
tax charges related to employee benefits), as well as employer
contributions to superannuation funds.

Executive and Executive Director remuneration levels are reviewed
annually by the Nomination and Remuneration Committee through
a process that considers the overall performance of the Group.
Executive Directors are not paid any director fees in addition to
their fixed remuneration as Executives.

Performance based remuneration

Performance based remuneration, which may take the form of cash
or equity based bonuses, is at the discretion of the Nomination and
Remuneration Committee.
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2. Remuneration of Directors and Executives

Remuneration shown below relates to the period in which the Director or Executive was a member of key management personnel. Amounts
below have either been paid out or accrued in the period.

Short-term benefits Post employment benefits Share based payments
Directors’ fees Salary and fees Other Superannuation Shares Options Total
$ $ $ $ $ $ $

FY 2019
Directors:
A. Johnson 30,000 30,000 29,655 89,655
L. Brown 30,000 30,000 60,000
S. O'Malley™ 30,000 25,000 55,000
J.Adgemis®@ 30,000 20,000 50,000
J.Scott® 5,000 30,000 55,074 90,074
S. Bonett @ 25,000 25,000
W. Arthur 232,500 22,088 36,982 211,544 503,114
Other KMP:
J. Martin 211,958 16,667 20,136 29,423 178,777 456,961
J. Rankin 227,500 21,612 40,225 163,640 452,977
[. Robinson 213,750 20,306 31,988 112,851 378,895
M. Walker 218,125 20,430 31,988 - 270,543
K. White 197,500 18,763 15,178 108,310 339,751
Total 150,000 1,301,333 16,667 123,335 320,784 859,851 2,771,970
FY 2018
Directors:
J. Scott 25,000 50,000 75,000
A. Johnson 25,000 50,000 75,000
S. Bonett® 29,167 29,167
L. Brown ® 25,000 25,000
W. Arthur 210,000 19,950 36,976 266,926
Other KMP:
J. Martin 189,000 6,667 17,955 29,785 243,407
J- Rankin 210,000 32,000 19,950 86,061 348,011
I. Robinson 207,500 19,713 32,350 259,563
M. Walker 207,500 19,713 32,350 259,563
K. White 186,128 17,682 9,784 213,594
Total 79,167 1,210,128 38,667 114,963 352,306 1,795,231

The remuneration of key management personnel in the years ended 30 June 2019 was 100% fixed with the exception of Mr Arthur and Mr
Rankin issued options. 40% of options issued to Mr Arthur and Mr Rankin are based on share price hurdles. For the year ended 30 June 2018
remuneration was 100% fixed. There is no link between remuneration and the market price of the Company's shares.

Notes:

(1) Represents the remuneration commencing on the 24 September 2018, being the date upon which the individual commenced to be a KMP
2)  Represents the remuneration commencing on the 24 September 2018, being the date upon which the individual commenced to be a KMP.
3)  Represents the remuneration up until 31 January 2019, being the date upon which the individual ceased to be a KMP.

4)  Represents the remuneration up until 29 November 2018, being the date upon which the individual ceased to be a KMP.

5)  Represents the remuneration commencing on the 22 November 2017, being the date upon which the individual commenced to be a KMP

6) Represents the remuneration commencing on the 12 February 2018, being the date upon which the individual commenced to be a KMP.

~ e~ e~~~

................................................................................................................................................................................................................................................................ 21
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Remuneration report continued

Ordinary shares
Details of ordinary shares in the Company held directly, indirectly or beneficially, by KMP including their related parties, is as follows:

Balance at Received as part Purchase Transfer/Sale Balance at

start of year of remuneration of shares of shares end of year
FY 2019
Directors:
A.Johnson 3,357,869 374,150 1,451,842 - 5,183,861
L. Brown - 374,150 - - 374,150
S. O'Malley ™ - 170,068 - - 170,068
J. Adgemis @ 18,589,512 136,054 27,034,440 (12,500,000) 33,260,006
W. Arthur 11,626,211 - 11,626,211
Other KMP:
J. Martin 649,350 - - - 649,350
J. Rankin 1,307,315 - 378,788 1,686,103
I. Robinson 10,911,023 - - - 10,911,023
M. Walker 4,553,710 - - - 4,553,710
K. White 50,000 - 378,788 - 428,788
Total 51,044,990 1,054,422 29,243,858 (12,500,000) 68,843,270
FY 2018
Directors:
J. Scott 1,624,054 714,286 669,306 3,007,646
A.Johnson 2,083,266 714,286 560,317 3,357,869
S. Bonett ® - 22,015,874 22,015,874
L. Brown® - - -
W. Arthur 11,626,211 11,626,211
R. Hatem® 396,825 396,825
Other KMP:
J. Martin 649,350 649,350
J. Rankin 817,460 489,855 1,307,315
. Robinson 11,307,848 (396,825) 10,911,023
M. Walker 4,553,710 4,553,710
K. White - 50,000 50,000
Total 32,661,899 1,918,427 23,692,322 (396,825) 57,875,823
Notes:

(1) Represents the ordinary share movements commencing on the 24 September 2018, being the date upon which the individual commenced to be a KMP
Represents the ordinary share movements commencing on the 24 September 2018, being the date upon which the individual commenced to be a KMP
Represents the ordinary share movements commencing on the 22 November 2017, being the date upon which the individual commenced to be a KMP
Represents the ordinary share movements commencing on the 12 February 2018, being the date upon which the individual commenced to be a KMP
Represents the ordinary share movements commencing on the 22 November 2017, being the date upon which the individual commenced to be a KMP

~ e~~~
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ESP shares
Details of ESP shares in the Company held directly, indirectly or beneficially, by KMP including their related parties, is as follows:

Balance at Granted/ Released from Forfeited/ Balance at Balance of Balance of

start of year issued restrictions  cancelled end of year vested ESP shares unvested ESP shares
FY 2019
Directors:
W. Arthur 3,075,000 - - - 3,075,000 1,787,500 1,287,500
Other KMP:
J.- Martin 2,450,000 - - - 2,450,000 1,440,000 1,010,000
J. Rankin 3,125,000 - - - 3,125,000 2,116,000 1,009,000
I. Robinson 2,675,000 - - - 2,675,000 1,588,500 1,086,500
M. Walker 2,675,000 - - - 2,675,000 1,588,500 1,086,500
K. White 1,400,000 - - - 1,400,000 462,000 938,000
Total 15,400,000 - - - 15,400,000 8,982,500 6,417,500
FY 2018
Directors:
W. Arthur 1,775,000 1,300,000 - - 3,075,000 585,750 2,489,250
Other KMP:
J. Martin 1,450,000 1,000,000 - - 2,450,000 478,500 1,971,500
J. Rankin 2,025,000 1,100,000 - - 3,125,000 668,250 2,456,750
|. Robinson 1,675,000 1,000,000 - - 2,675,000 552,750 2,122,250
M. Walker 1,675,000 1,000,000 - - 2,675,000 552,750 2,122,250
K. White - 1,400,000 - - 1,400,000 - 1,400,000
Total 8,600,000 6,800,000 - - 15,400,000 2,838,000 12,562,000

................................................................................................................................................................................................................................................................ 23
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Remuneration Report continued

Executive option plan (EOP) & Other Options

Details of options over unissued ordinary shares in the Company held directly, indirectly or beneficially, by KMP including their related
parties, is as follows:

Balance at Received as part Exercise Sale Balance at

start of year of remuneration of options of options end of year
FY 2019
Directors:
AJohnson 1,750,000 525,000 (1,365,000) - 910,000
W.Arthur - 3,739,463 - - 3,739,463
Other KMP:
J. Martin - 3,334,564 - - 3,334,564
J. Rankin - 3,234,564 - - 3,234,564
I.Robinson - 1,822,282 - - 1,822,282
K. White - 1,792,282 - - 1,792,282
Total 1,750,000 14,448,154 (1,365,000) - 14,833,154
FY 2018
Directors:
J. Scott 3,250,000 - - 3,250,000
A. Johnson 1,750,000 - - 1,750,000
Total 5,000,000 - - - 5,000,000

Loans to Directors and KMP

The following loan balances are outstanding at the reporting date in relation to remuneration arrangements with Executive Directors and
KMP in respect of shares issued under the Employee Share Plan (ESP) and the Executive Option Plan (EOP).

As the ESP and EOP are considered in substance to be an option, the ESP and EOP shares issued and corresponding loan receivable are
not recognised by the Group in its financial statements. The ESP shares will not be considered issued to participants until the corresponding
loan has been repaid, at which time there will be an increase in the issued capital and increase in cash. Further information relating to the
ESP and EOP is set out in Note 22 to the financial statements.

2019 $ 2018 $
Directors:
W. Arthur 243,183 198,001
Other KMP:
J. Martin 197,308 161,385
J. Rankin 220,811 175,086
I. Robinson 215,363 178,575
M. Walker 210,563 178,575
K. White 29,462 9,784
Total 1,116,690 901,406

DA
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Other transactions with KMP and/or their related parties

During the full year ended 30 June 2019, the Company incurred $172,131 (FY18: $6,719) of expenses relating to outsourced software
development services provided by Simple Machines Pty Ltd, a company associated with Jason Martin (CPO).

During the full year ended 30 June 2019, the Company recognised revenue $nil (FY18: $4,500) for services rendered for DSI Engineering &
Management Services, a company associated with Andrew Johnson (Director).

These services were provided under normal commercial terms and conditions. Further information in relation to related parties can be
found in Note 23 to the financial statements.

Executive service agreements
The employment terms and conditions of KMP and Group executives are formalised in service agreements.

Position Key terms of service agreements

Chief Executive Officer  + Base salary: $232,500 excluding superannuation.
- Term: unspecified.
+ Base remuneration: Reviewed annually by the Nomination and Remuneration Committee.
+ Bonus entitlements: Determined annually by the Nomination and Remuneration Committee.

- Termination notice period: 12 weeks' notice (or 13 weeks' notice after two years' service and is over the age of 45
at the time the notice is given), or without notice in the event of serious misconduct.

+ Restraint of trade period: up to 6 months.

Other Executives Other Executives are employed under individual executive services agreements. These establish amongst other things:
- total compensation;
+ bonus entitlements;
- variable notice and termination provisions of up to 12 weeks, or by the Group without notice in the event of serious
misconduct; and
+ restraint and confidentiality provisions.

This concludes the Remuneration Report, which has been audited.
The Directors’' Report is signed in accordance with a resolution of the Directors made pursuant to s298(2) of the Corporations Act 2001.

On behalf of the Directors

Andrew Johnson
Chairman
30 August 2019

................................................................................................................................................................................................................................................................ 25
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Auditor’s Independence Declaration
HALL CHADWICK %' (NSW)

SKYFII LIMITED

SYDNEY
ABN 20 009 264 699 Level 40
2 Park Street
AND ITS CONTROLLED ENTITIES iyudszre]zoNSW 2000

Ph: (612) 9263 2600
Fx: (612) 9263 2800

AUDITOR’S INDEPENDENCE DECLARATION
UNDER SECTION 307C OF THE CORPORATIONS ACT 2001
TO THE DIRECTORS OF SKYFII LIMITED

In accordance with section 307C of the Corporations Act 2001, | am pleased to provide the
following declaration of independence to the directors of Skyfii Limited. As the lead audit
partner for the audit of the financial report of Skyfii Limited for the year ended 30 June 2019, |
declare that, to the best of my knowledge and belief, there have been no contraventions of:

(i) the auditor independence requirements of the Corporations Act 2001 in relation to the
audit; and
(i) any applicable code of professional conduct in relation to the audit.

(/10(/[ Ol/lccl*“"zf/‘a-

Hall Chadwick
Level 40, 2 Park Street
Sydney NSW 2000

Cuaohds

Graham Webb
Partner
Dated: 30 August 2019

A Member of PrimeGlobal

An Association of Independent
Accounting Firms

ZZ PrimeGlobal

SYDNEY - PENRITH -+ MELBOURNE - BRISBANE - PERTH - DARWIN
Liability limited by a scheme approved under Professional Standards Legislation
www.hallchadwick.com.au
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Corporate Governance Statement

The Company's Board of Directors is responsible for the Corporate
Governance of the Company and its controlled entities. The Board
guides and monitors the business and affairs of the group on
behalf of the shareholders by whom they are elected and to whom
they are accountable. The governance practices adopted by the
Company are structured with reference to the 4th Edition of the ASX
Corporate Governance Council's Principles and Recommendations
(ASX CGPR).

The Board is committed to improving its corporate governance
practices and embracing the principles published by the ASX
Corporate Governance Council, however the Board is of a view that
the adoption of the practices and principles should be considered
in line with the size, stage and nature of the business and the
industry in which it operates.

TheBoardaimstoachieve allofthe Principlesand Recommendations
in stages as the Company grows and its circumstances change over
time.

The information provided below summarises how the Company
presently complies with the ASX CGPR, and how it intends to comply
with each of the current Principles and Recommendations going
forward. This statement is current as 30 June 2019 and has been
approved by the Board of Directors of the Company.

Principle 1 - Lay solid foundations for management
and oversight

The Company has adopted a Board Charter clearly setting out the
respective roles and responsibilities of the Board and management.
The Board Charter is available on the Company's website,
www.skyfii.io.

The key responsibilities of the Board include:

(a) setting the long-term strategy and annual business plan
including objectives and milestones to be achieved;

(b) monitoring the performance of the Company against the
financial objectives and operational goals set by the Board and
reviewing the implementation of Board approved strategies;

(c) assessing the appropriateness of the skill sets and the levels
of experience of the members of the Board, individually and as
a whole and selecting new members to join the Board when a
vacancy exists;

(d) appointing, removing and determining the terms of engagement
of the Directors, Chief Executive Officer and Company Secretary;

(e) overseeing the delegation of authority for the day to day
management of the Company;

(f) ensuring that the risk management systems, financial reporting
and information systems, personnel, policies and procedures
are all operating efficiently and effectively by establishing a
framework of internal controls and compliance;

(8) approving the capital structure and major funding requirements
of the Company;

(h) approving the Company's half year and full year reports to the
shareholders, ASX and ASIC; and

(i) ensuring that recruitment, retention, termination, remuneration,
performance review and succession planning policies and
procedures are in place and complied with.

The Company has established a Nomination and Remuneration
Committee to identify and make recommendations to the Board
for the appointment of new Board candidates, having regard to
their skills, experience and expertise. The Committee is currently
comprised of three independent Directors, Ms O'Malley, Mr Brown
and Mr Adgemis. The Board requires this Committee to undertake
appropriate checks on potential Board candidates. The number of
times the Nomination and Remuneration Committee met, and the
attendance at those meetings, is set out in the Directors’ Report.
The Nomination and Remuneration Committee Charter is available
on the Company's website, www.skyfii.io.

All Directors and senior executives have entered into written
appointment agreements with the Company, setting out the terms
and conditions of their appointment.

Under the Board Charter, each Director's performance is assessed
when standing for re-election. Before each Annual General Meeting,
the Chairperson of the Board assesses the performance of any
Director standing for re-election and the Board will determine their
recommendation to shareholders on the re-election of the Director
(in the absence of the Director involved). The Board (excluding the
Chairperson), will conduct the review of the Chairperson.

Under the Board Charter, senior executives’ performance will be
considered by the Nomination and Remuneration Committee on at
least an annual basis. The Chairperson is responsible for ensuring
these meetings take place.

A formal Board performance evaluation was not undertaken during
the 2019 financial year. The Board will consider conducting a formal
performance evaluation during the 2020 financial year.

The Company Secretary is accountable directly to the Board,
through the Chairperson, on all matters to do with the proper
functioning of the Board. The Board Charter sets out the Company
Secretary's responsibilities, which include:

(a) committee papers;

(b) ensuring the business at Board and committee meetings is
accurately captured in the minutes;

(c) monitoring and ensuring the Board and committee policy and
procedures are followed; and

(d) advising the Board and its committees on governance matters.

The Board has established a Diversity Policy, which recognises
diversity to encompass ethnicity, gender, sexual orientation, age,
physical abilities, family status, religious beliefs or other ideologies,
and is committed to creating and maintaining an inclusive
and collaborative workforce. The Company understands that
encouraging diversity is not just a socially responsible necessity, but
that it is essential to the Company’s continued growth and vital to
a successful future.
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Corporate Governance Statement continued

Given the size and nature of the Company, the Board determined
not to establish measurable objectives for achieving diversity for
the 2019 financial year. Establishing measurable objectives for
achieving diversity will be reconsidered on an annual basis.

As at 30 June 2019, the proportion of women employed by the
Group was as follows:

Board of Directors: 20%
Senior Executive positions: 20%
Total Group workforce: 15%

The Diversity Policy is available on the Company's website,
wWww.skyfii.io.

Principle 2 - Structure the board to add value

The Nomination and Remuneration Committee has the authority
and power to exercise the roles and responsibilities granted to it
under the Nomination and Remuneration Committee Charter.

The Committee is comprised of three independent Directors,
Ms O'Malley, Mr Brown and Mr Adgemis. Ms O'Malley acts as
chairperson. The Board regularly assesses the independence
of each Director in light of the interests disclosed by them. That
assessment is made at each Board meeting in relation to matters
under consideration at the meeting, at least annually at, or around
the time that the Board considers candidates for election to the
Board, and each independent Director is required to provide the
Board with all relevant information for this purpose. If the Board
determines that a Director’s independent status has changed, that
determination will be disclosed to the market in a timely fashion.

A majority of the Board (comprising the Chairperson of the Board,
Mr Johnson, Mr Brown, Ms O'Malley and Mr Adgemis) are considered
{0 be independent Directors. Wayne Arthur, Managing Director and
CEO, and a major founding shareholder of the Company, is not
considered to be an independent Director.

Under the Board Charter, the Directors are expected to participate
in any induction or orientation programs on appointment, and any
continuing education or training arranged for them. The Company
Secretary assists in organising and facilitating the induction and
professional development of Directors.

Principle 3 - Instil a culture of acting lawfully, ethically
and responsibly

The Board has adopted a Code of Conduct which sets out the
values, commitments, ethical standards of conduct expected of the
Company's business and people, taking into account the Company’s
legal and other obligations to its stakeholders. This Code of Conduct
is the foundation and basis for which the Company culture is built
upon. Furthermore, the Code of Conduct applies to all Directors,
as well as all officers, employees, contractors, consultants, other
persons that act on behalf of the Company. The Code of Conduct is
available on the Company's website, www.skyfii.io.
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Principle 4 - Safeguard integrity in corporate reporting

The Board has established an Audit and Risk Committee. This
Committee is responsible for, amongst other things, appointing
the Company's external auditors and overseeing the integrity of the
Company's financial reporting systems and financial statements.
The Company has adopted an Audit and Risk Committee Charter
which is available on the Company’s website, www.skyfii.io.

The number of times the Audit and Risk Committee met, and the
attendance at those meetings, is set out in the Directors’ Report.

The Committee is comprised of three independent Directors,
Directors, Mr Johnson, Ms O'Malley and Mr Adgemis. Mr Johnson
acts as Chairperson.

The Board has implemented a process to receive written
assurances from its Chief Operations Officer and Finance Director
that the declarations that will be provided under section 295A of
the Corporations Act 2001 (Cth) are founded on a system of risk
management and internal control and that the system is operating
in all material respects in relation to financial reporting risks. The
Board seeks these assurances prior to approving the annual
financial statements for all half year and full year results that follow.

Representatives from the Company’s external auditor, Hall
Chadwick, are present at the Annual General Meeting to answer
questions that shareholders might have about the scope and
conduct of the audit, the preparation and content of the auditor's
report, the accounting policies adopted by the Company and the
independence of the auditor.

The Company has adopted a formal Disclosure and Communication
Policy, where there is an express requirement that the external
auditor will attend the Annual General Meeting and be available
to answer questions about the conduct of the audit and the
preparation and content of the auditor's report.

Principle 5 - Make timely and balanced disclosure

The Company ensures that it complies with the requirements of

ASX listing rules and the Corporations Act in providing information

to shareholders. Consistent with the Board's commitment to

improving its disclosure policy, the Board has adopted a Disclosure

and Communication Policy, which sets out the Company's

commitment to the objective of promoting investor confidence and

the rights of shareholders by:

(@) complying with the continuous disclosure obligations imposed
by law;

(b) ensuring that company announcements are presented in a
factual, clear and balanced way;

(c) ensuring that all shareholders have equal and timely access to
material information concerning the Company; and

(d) communicating effectively with shareholders and making it easy
for shareholders to participate in general meetings.

The Disclosure and Communication Policy is available on the

Company’'s website, www.skyfii.io.
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Principle 6 - Respect the rights of security holders

The Company recognises the rights of its shareholders and
other interested stakeholders to have easy access to balanced,
understandable and timely information concerning the operations
of the Company. Information concerning the Company and its
governance practices are made available on its website and
addressed in detail in each years’ Annual Report.

The Board has adopted a Disclosure and Communication Policy
which supports its commitment to effective communication with its
shareholders. In addition, the Company intends to communicate
with its shareholders:

(a) by making timely market announcements;
(b) by posting relevant information on to its website;

(€) byinvitingshareholders to make directinquiries to the Company;
and

(d) through the use of general meetings.

The Board encourages participation of shareholders at the Annual
General Meeting or any other shareholder meetings to ensure a
high level of accountability and identification with the Company’s
strategy and goals.

The Company's shareholders may elect to receive information from
the Company and its registry electronically. Otherwise, the Company
and its registry will communicate by post with shareholders who
have not elected to receive information electronically.

Principle 7 - Recognise and manage risk

The Board has established an Audit and Risk Committee to ensure
the Company has an effective risk management system in place
and to manage key risk areas.

The Company's Audit and Risk Committee is comprised of three
independent Directors, Mr Johnson, Ms O'Malley and Mr Adgemis.
Mr Johnson acts as Chairperson.

The Company has adopted an Audit and Risk Committee Charter
which is available on the Company’'s website, www.skyfii.io.

Under the Board Charter, the Board ensures that the Company
has in place an appropriate risk management framework. A risk
management framework was developed during the 2015 financial
year by the Audit and Risk Committee, and approved by the
Board. The Board will review, at least annually, the Company's risk
management framework in order to satisfy itself that it continues to
be sound. A risk review was undertaken as part of the Company's
interim and end the financial year reporting periods.

The Audit and Risk Committee is responsible for ensuring that the
Company has appropriate internal audit systems and controls in
place, and for overseeing the effectiveness of these internal controls.
The Committee is also responsible for conducting investigations of
breaches or potential breaches of these internal controls.

Principle 8 - Remunerate fairly and responsibly

The Companys Nomination and Remuneration Committee is
responsible for developing, reviewing and making recommendations
on:

(a) the remuneration framework for Directors, including the process
by which any pool of Directors fees approved by security holders
is allocated to Directors;

(b) the remuneration packages to be awarded to senior executives;

(c) equity based remuneration plans for senior executives and
other employees; and

(d superannuation arrangements for Directors, senior executives
and other employees.

The Company's remuneration policy is disclosed in the Directors’
Report. The policy has been set out to ensure that the performance
of Directors, key executives and staff reflect each person's
accountabilities, duties and their level of performance, and to
ensure that remuneration is competitive in attracting, motivating
and retaining staff of the highest quality. A program of regular
performance appraisals and objective setting for key executives and
staff is in place. These annual reviews take into account individual
and company performance, market movements and expert advice,
if required.

The Constitution permits Directors, senior executives and other
officers of the Company to trade in Company shares as long as
they comply with the Company’s Share Trading Policy. The Share
Trading Policy is a code that is designed to minimise the potential
for intentional and unintentional insider trading violations. The
Company's Share Trading Policy is available on the Company's
website, www.skyfii.io.

Directors